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Introduction 

The digital communication age, built on speed, interaction, and multi-
platform logic, has brought about radical transformations in the processes 
of news production, distribution, and consumption. With the widespread 
use of internet technologies, news has ceased to be content circulated solely 
through traditional media organizations; it has acquired an instantaneous, 
fragmented, and multi-channel circulation structure through social media 
platforms, mobile applications, and algorithmic distribution systems. This 
new communication environment has directly affected not only the main 
actors of journalism but also news agencies, which play a central role in 
the institutional production of news. Agencies, which are the primary 
producers and main distributors of news in the traditional media order, are 
undergoing a repositioning process in the digital media ecosystem, both 
functionally and structurally. 

Digitalization increases the production speed and reach capacity of news 
agencies, while simultaneously redefining the professional roles and areas 
of responsibility of these institutions. The emergence of social media 
platforms as alternative news sources, the proliferation of citizen 
journalism practices, and the increasing influence of algorithms on content 
visibility have challenged the traditional primary and reliable role of news 
agencies. In this context, agencies are forced to compete under pressure to 
keep pace with speed, while simultaneously facing the responsibility of 
upholding fundamental journalistic principles such as verification, source 
control, and editorial filtering. Therefore, in the digital age, news agencies 
are evaluated in a constant search for a balance between speed and 
reliability, and visibility and ethical responsibility. Historically, news 
agencies have served as the primary news supplier for newspapers, radio, 
and television, acting as an institutional backbone ensuring the continuity 
of the media system. However, with the digitalization process, this indirect 
and background role has largely transformed. Today, news agencies have 
moved beyond being mere providers of content to media organizations; 
they have become media actors that reach end-users directly through their 
own digital platforms, produce content in multiple formats (text, video, 
graphics, data journalism, live broadcast), and compete on a global scale. 
This transformation necessitates a comprehensive reassessment of agency 
journalism, moving beyond a mere technical adaptation process and 
addressing its implications in terms of corporate identity, editorial policy, 
and professional ethics. Particularly in the digital environment, where 
algorithmic distribution systems are dominant, the context, method, and 
target user groups of agency news are largely shaped by the commercial 
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and technical preferences of the platforms. This limits agencies' control 
over the content they produce and indirectly impacts their capacity to 
contribute to public debate. Therefore, agency journalism in the digital age 
should be considered not only as a news production activity but also as a 
communication practice that feeds the information infrastructure of the 
public sphere and is critically important for the functioning of a democratic 
society. This book chapter examines the transforming structure of agency 
journalism in the digital communication age within a holistic framework. 
This includes the news production processes of agencies, their 
relationships with digital platforms, their editorial practices shaped by the 
pressures of speed and competition, and their ethical and public 
responsibilities. The position of agency journalism within the digital media 
ecosystem is discussed through both its continuities and turning points, and 
the role of these institutions in contemporary journalism is evaluated from 
a critical perspective. 

The Historical Role and Institutional Continuity of Agency 
Journalism 

The emergence of news agencies is directly related to the formation 
process of modern nation-states, the spread of capitalist market relations, 
and the institutionalization of mass media. From the second half of the 19th 
century onwards, the transformation of news into a regular, rapid, and 
geographically dispersible commodity formed the structural basis of 
agency journalism. During this period, news agencies made significant 
contributions to the institutionalization of journalism as a professional 
occupation by systematizing the collection, classification, and distribution 
of news. Agencies, especially with the spread of telegraph technology, 
made it possible for news to transcend temporal and spatial boundaries, 
building the infrastructure of modern news flow (Tokgöz, 2015). 

In this historical context, agencies were positioned not only as technical 
tools but also as institutional actors regulating the functioning of the media 
system. News agencies played a decisive role in the formation of the media 
agenda through pre-selection mechanisms regarding what information 
would be accepted as "news" (Tuchman, 1978). In this respect, agency 
journalism should be considered not only as a provider of news, but also 
as a power that shapes the meaning of news. 

The historical legitimacy of agency journalism is largely based on the 
principles of "neutrality," "objectivity," and "accuracy." These principles 
have created an institutional framework that enables agencies to offer the 
same content to media organizations with different political and 
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ideological positions. However, critical communication studies frequently 
emphasize that this claim of neutrality is an ideological construct. It is 
stated that news cannot be ideologically neutral, and that every news text 
contains certain discursive preferences and frameworks (İnal, 1996). 
Similarly, Hall (1980) states that the meaning of news is constructed 
through certain ideological codes in the production process. In this context, 
agency journalism, despite its claim of neutrality, plays an important role 
in the circulation of dominant discourses. 

The ideological positioning of agencies becomes more visible, especially 
in the context of international news flow. The power of global news 
agencies to shape the world agenda creates a hierarchical structure 
regarding which events are presented as “global news.” When evaluated 
within the framework of Herman and Chomsky’s (2002) propaganda 
model, agency journalism emerges as a crucial component of a system 
where news circulates after passing through economic and political filters. 
This reveals that agency journalism is not only a technical but also a 
political practice. In the pre-digital era, news agencies were more 
influential through their power of circulation among media organizations 
than through their high visibility in the public sphere. The content they 
produced mostly reached the public through newspapers, radio, and 
television; agencies functioned as decisive actors in this process, remaining 
in the “background.” This indirect position provided agencies with a 
relative degree of editorial stability and professional autonomy (McNair, 
2017). However, in the age of digital communication, this structural 
position has largely transformed. With the proliferation of the internet and 
social media platforms, agencies have ceased to be merely structures 
providing content to other media organizations; They have become actors 
who address the public directly through their own digital channels. This 
transformation has increased the visibility of agencies while also 
redefining their editorial responsibilities and accountability levels. Castells 
(2010) states that in the network society, the circulation of information 
operates more through network logic than centralized structures, and 
emphasizes that agencies have taken on new roles within these networks. 
Digital technologies have accelerated journalism while simultaneously 
blurring institutional boundaries (Pavlik, 2001). Agency journalism has 
been directly affected by this blurring; while agencies continue to exist as 
institutional structures representing professional journalism norms, they 
have also begun to operate as digital content producers, data providers, and 
multi-platform actors. This dual structure has made agency journalism both 
a carrier of traditional journalism and a part of the digital media economy. 
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Digitalization has increased the quantitative production in agency 
journalism, but this increase has also brought about qualitative debates. 
The pressure of speed can sometimes weaken the verification and context-
providing functions, which are among the most fundamental strengths of 
news agencies. Nevertheless, news agencies still hold a privileged position 
in the digital media environment in terms of corporate memory, resource 
networks, and professional standards. In this context, the institutional 
continuity of news agency reporting is possible not only through 
technological adaptation but also through the preservation of professional 
norms and ethical principles. 

In this context, the institutional continuity of agency journalism is possible 
not only through technological adaptation but also through the preservation 
of professional norms and ethical principles. As Tuchman (1978) 
emphasizes, the reliability of news is directly related to the trust placed in 
institutional structures. In the digital age, agencies must respond 
simultaneously to both their historical roles and the requirements of the 
transforming media ecosystem in order to maintain this trust. 
Consequently, agency journalism can be considered a journalistic practice 
that has reshaped itself within the structural conditions of the digital 
communication age, without severing its historical roots. This tension 
between institutional continuity and transformation provides a 
fundamental analytical framework for understanding the current position 
of agency journalism. 

Global News Agencies and Digital Transformation Strategies 

In the digital communication age, global news agencies are among the 
media actors that have adapted most quickly to technological 
transformation. The proliferation of internet-based communication 
infrastructure, the integration of mobile technologies into daily life, and the 
central role of social media platforms in news dissemination have forced 
news agencies to restructure not only technically but also at the corporate 
and editorial levels. In this context, global news agencies view 
digitalization not as a temporary adaptation process, but as a long-term 
corporate transformation strategy ( Pavlik, 2001). 

Reuters, Associated Press, and Agence France-Presse, in particular, stand 
out as agencies that manage the digitalization process according to 
different corporate priorities but face similar structural problems. While 
these agencies continue to form the main nodes of the global news flow, 
they are also forced to redefine their positions within platform capitalism 
and algorithmic visibility regimes. Reuters largely builds its digital 
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transformation strategy on speed, financial data flow, and global reach. Its 
real-time data flow, particularly in the fields of economics, finance, and 
politics, has made Reuters a key player in responding to the digital age's 
need for "instant information." Considered within Castells' (2010) network 
society approach, Reuters' strength stems not only from news production 
but also from its strategic position within global data networks. However, 
this speed and data-driven structure can sometimes relegate the agency's 
capacity to provide editorial depth and context to a secondary role. 
Associated Press (AP), on the other hand, presents an agency model that 
prioritizes corporate credibility, verification, and ethical standards in the 
digitalization process. AP's strengthening of its emphasis on "accurate 
information" in the digital age positions it as a reference source in a media 
environment where misinformation and disinformation are widespread. 
Considering Tuchman's (1978) relationship between news and corporate 
credibility, AP's editorial standards play a critical role in the stability of the 
digital public sphere. However, Agence France-Presse (AFP) has shaped 
its digital transformation strategy through investments in visual, video, and 
multilingual publishing. AFP's investments, particularly in photography 
and video content, have made the agency more visible on digital platforms. 
While this visually focused strategy offers a structure compatible with the 
digital media's demand for short, fast, and attention-grabbing content, it 
also brings about new debates regarding the context and depth of news . 
Comparing the digital transformation strategies of these three agencies, a 
common trend stands out: Digitalization has expanded the agencies' 
production capacity and reach; however, it has not increased their control 
over editorial oversight and meaning-making to the same extent. 

 

The text emphasizes that in the networked society, the circulation of 
information is largely determined by algorithmic visibility principles, and 
that the agenda-setting power of traditional media institutions has been 
fragmented. In this context, agency news is often taken out of context, 
reframed, and circulated for different ideological purposes on social media 
platforms (Castells, 2010). 

In this environment where algorithms are decisive, which user, in what 
context, and in what way the news produced by agencies reaches them has 
largely become dependent on the commercial and technical preferences of 
platform companies. According to Van Dijk (2013), this situation reduces 
the influence of media institutions in the public sphere while positioning 
platform companies as a new kind of "gatekeepers." Agencies are forced 
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to transform their content formats, headline structures, and publishing 
practices in order to gain visibility within this new gatekeeper regime. 

This process is defined as the integration of journalism into platform 
capitalism, and it is argued that it poses serious risks in terms of the 
editorial autonomy of agency journalism. The agencies' concern for 
algorithmic visibility encourages a production logic focused on speed and 
clickability; This situation can weaken the public benefit dimension of 
news (McNair, 2017). Similarly, İnal (2010) emphasizes that the discursive 
structure of news has become more fragile in the digital environment and 
that institutional control has weakened. 

On the other hand, this transformation does not mean that agency 
journalism has completely lost its power. On the contrary, in the digital 
media environment where misinformation and manipulation are 
widespread, global news agencies continue to be an important point of 
reference with their production of verified information. Agencies are 
among the key actors feeding the information infrastructure of the public 
sphere in the digital age; in this respect, they play a critical role in the 
continuity of democratic communication (Bostancı, 2016). 

In conclusion, the digital transformation strategies of global news agencies 
should be considered not only as technological adaptation processes but 
also as structural transformations that redefine the public role of 
journalism. The examples of Reuters, AP, and AFP show that agency 
journalism has not completely dissolved in the digital age; however, it has 
been reshaped within a new power field surrounded by platforms, 
algorithms, and market logic. In this context, global agencies maintain their 
existence in a constant search for a balance between digital visibility and 
editorial principles, speed and verification, market pressure and public 
responsibility. 

Algorithms, Speed Pressure, and Loss of Meaning in Agency 
Journalism 

As a result of globalization, social media communication has a dynamic 
structure encompassing both positive and negative aspects (Ertürk, 2024). 
In the digital age, the production and circulation of news are largely shaped 
by algorithmic systems. Social media platforms, search engines, and news 
applications determine which content will be visible through click-through 
rates, user interaction, and behavioral data sets. This algorithmic selectivity 
prioritizes the circulation potential and attention-grabbing nature of news 
over its public value. In such a media ecosystem, the traditional function 
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of agency journalism producing the “first, accurate, and reliable news” is 
redefined under the pressure of speed and visibility (Van Dijk, 2013).The 
decisive role of algorithms in news circulation has transformed the classic 
understanding of gatekeeping in journalism. 

The use of social media platforms as a news source, and the associated 
dependency on speed, plays a significant role in changing journalistic 
practices and the concept of news itself (Madsar, 2024:141) 

 Shoemaker and Vos (2009) state that in the digital environment, 
gatekeeping is no longer carried out solely by editors and journalists, but 
also through algorithmic systems. This situation leads to the reordering and 
presentation of content filtered through the editorial lens of news agencies, 
in accordance with platform logic and in different contexts. Agencies are 
increasingly having limited control over the circulation conditions of the 
news they produce. The pressure for speed in digital journalism is one of 
the most visible consequences of this structural transformation. Franklin 
(2014) points out that in the digital media environment, speed is prioritized 
at the expense of the accuracy and context of the news. For agency 
journalism, this means shortening verification processes, limiting the use 
of multiple sources, and pushing background information into the 
background. Pavlik (2001) emphasizes that while digital technologies 
accelerate journalism, they create a pressure environment that can weaken 
professional reflexes. Tokgöz (2015) states that although agency 
journalism has historically been synonymous with speed, this speed has 
always been balanced by strong editorial control. In the digital age, 
however, this balance has become fragile due to platform pressure. The 
relationship between the pressure of speed and algorithmic visibility 
directly affects the production of meaning in agency journalism. When 
news is evaluated within the framework of the construction of social 
reality, it is not merely the reporting of events; it is a whole of meaning 
constructed through specific contexts, frameworks, and discursive choices.  

Algorithms have resulted in a new generation of filters that identify 
individuals' ideologies and ideological identities. By observing what 
individuals click on, these algorithms personalize their social networks 
(Ertürk, 2022) 

Algorithmic circulation systems, however, largely remove this meaning-
construction process from the control of agencies and journalists. Even if 
agencies produce verified and editorially filtered content, they cannot 
determine with which headline, with which visual, and in which context 
this content will circulate. 
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This situation leads to the fragmented presentation of news, detached from 
its context. The division of news into micro-content in the digital media 
environment weakens the depth of public debate (Van Dijk, 2013). Agency 
news is often consumed in social media feeds only as headlines or short 
snippets; the background, cause-and-effect relationships, and social 
context of the news become invisible. This fragmentation stands out as one 
of the fundamental factors increasing the risk of "loss of meaning" in 
agency journalism. Loss of meaning is not limited to an incomplete 
understanding of the news; it also directly affects the functioning of the 
public sphere. When evaluated within the framework of Habermas' (2004) 
approach to the public sphere, the healthy continuation of public debate 
requires access to contextualized and justified information. In the digital 
environment dominated by algorithmic circulation, access to such 
information is becoming increasingly difficult; news is reduced to a rapidly 
consumed object of information. Agency journalism struggles to fulfill its 
function of ensuring the continuity of public knowledge in this 
environment. In the context of platform capitalism, journalism has become 
more integrated into market logic, and the principle of public benefit has 
weakened (McNair, 2017). Agencies are not exempt from this process. The 
pressure to gravitate towards content types rewarded by algorithms 
indirectly transforms the news priorities of agencies. This leads to the 
determination of which events are considered “important” no longer 
through editorial criteria, but through algorithmic ones. 

All these discussions demonstrate that “loss of meaning” has become a 
structural problem in agency journalism. Even if news is verified and 
reliable, when it is detached from its context within algorithmic circulation 
systems, it largely loses its capacity to contribute to public debate. This 
situation necessitates a rethinking of the role of agency journalism in the 
digital age, not only in terms of speed and accuracy, but also in terms of 
meaning production and public value. 

In conclusion, algorithms and the pressure of speed are transforming 
agency journalism not only technically, but also epistemologically and 
ethically. While news agencies continue to produce reliable information 
within the digital media ecosystem, they have limited influence over how 
this information is interpreted and integrated into the public sphere. 
Therefore, the fundamental challenge of agency journalism in the digital 
communication age is not only to produce accurate news, but also to 
preserve its meaning, context, and public value. 
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Agency Journalism, Ethical Responsibility, and the Public Sphere 

Agency journalism is considered one of the areas where ethical principles 
are applied most visibly and systematically at the institutional level within 
the field of journalism. Historically, news agencies have been institutional 
structures representing the normative framework of the journalism 
profession through verified information production, the use of multiple 
sources, and editorial control processes. In the digital age, however, this 
normative framework is being re-tested under new structural conditions 
such as the pressure of speed, platform dependency, and algorithmic 
selectivity. In this context, agency journalism holds a critical position not 
only in terms of professional ethics but also in terms of the functioning of 
the public sphere and the sustainability of democratic communication. 

According to Bostancı (2016), the intensification of media-politics 
relations in the digital age and the increasing indirect influence of political 
actors on the media have brought agency journalism to an even more 
central point in terms of public responsibility. Agencies are not only 
technical institutions that provide news; they are institutional actors that 
guarantee the reliability of public information and, in this respect, nourish 
the infrastructure of the democratic public sphere. Therefore, ethical 
violations in agency journalism should be considered not only a 
professional problem but also a structural problem that directly affects the 
quality of public debate. The ethical framework of agency journalism is 
mostly defined through the principles of "neutrality" and "objectivity." 
However, these principles have long been a subject of debate in critical 
communication studies. İnal (1996), drawing attention to the discursive 
and ideological dimensions of news, emphasizes that no news text can be 
produced independently of social context and power relations. This 
approach shows that agency journalism is not an ideologically neutral 
field; on the contrary, it is structured according to certain frameworks and 
priorities. In the digital age, this questioning has become even more 
important due to algorithmic selectivity and platform dependency. In the 
digital media environment, ethical violations often stem from structural 
pressures, and the publishing approach focused on speed, competition, and 
visibility weakens ethical decision-making processes (Onar Çambay, 
2015). For agencies, this situation creates a constant area of tension at the 
application level, despite the existence of corporate ethical codes. The 
erosion of the public value of news during the digitalization process 
contradicts the understanding of ethical journalism in media practices 
focused on speed and interaction (Demirel, 2018). Agency journalism is 
one of the areas where this contradiction is most visible; because agencies, 
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while bearing the responsibility of producing verified information, are also 
forced to adapt to the demands of speed and visibility of digital platforms. 

Korap and Deniz (2019) argue that ethical journalism is possible not only 
with individual professional principles but also with institutional and 
structural arrangements. In this context, agencies stand out as relatively 
more resilient structures in the digital media environment thanks to their 
corporate ethical mechanisms. However, this resilience is becoming 
increasingly fragile in an environment where algorithmic circulation 
systems are decisive. 

In the digital media environment, ethical violations often become invisible, 
and the platform logic shifts ethical responsibility to individual actors 
(Çambay, 2025). This situation further increases the importance of 
corporate ethical understanding in agency journalism; because agencies, 
unlike individual journalistic practices, have corporate accountability 
mechanisms. According to Habermas (2004), the public sphere is an area 
that operates based on rational-argumentative communication and 
nourishes democratic decision-making processes. For this sphere to 
function healthily, access to reliable, verified, and contextual information 
is essential. In this context, news agency reporting can be considered one 
of the key actors feeding the information infrastructure of the public 
sphere. 

However, as Habermas points out, in modern societies the public sphere is 
becoming increasingly commercialized, and media systems are becoming 
more and more integrated into market logic. In the digital age, this 
commercialization has deepened further through algorithmic selectivity 
and platform capitalism. Nevertheless, agency journalism largely 
maintains its function as a point of reference in the digital media 
environment where disinformation is widespread. Principles such as 
verification, source control, and editorial oversight stand out as 
fundamental elements that distinguish agencies from other content 
producers in the digital media environment. Agency journalism occupies a 
contradictory but indispensable position in terms of ethical responsibility 
and the public sphere in the digital communication age. On the one hand, 
platform capitalism, algorithmic selectivity, and the pressure of speed force 
agencies to adhere to ethical principles; on the other hand, these institutions 
maintain the credibility of the public sphere through the production of 
verified information. In this context, agency journalism should be 
considered not only as a practice of news production in the digital age, but 
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also as a fundamental area of public responsibility that ensures the 
continuity of democratic communication.  

 

Conclusion 

In the digital age, agency journalism should not be considered a passive 
continuation of traditional journalistic practice or a dysfunctional 
institutional structure; rather, it should be evaluated as a central 
communication institution that has been redefined and gained strategic 
importance within the transforming media ecosystem. In this new 
environment where news production is shaped by speed, interaction, and 
multi-platform logic, agencies both maintain the continuity of their 
historical roles and confront the structural pressures of the digital age. This 
dual situation makes agency journalism one of the most critical areas of 
tension in contemporary journalism. 

As demonstrated throughout the study, digitalization has expanded the 
technical capacity and reach of agency journalism; however, this 
expansion has not increased the agencies' control over editorial oversight 
and meaning production to the same extent. Algorithmic distribution 
systems and platform-based circulation regimes are transforming, and 
sometimes weakening, the context of agency news. While this does not 
completely eliminate the agencies' function of producing "first and 
accurate news," it has made the impact of this function in the public sphere 
more fragile and indirect. Thus, the power of agency journalism has 
acquired a networked and relational character rather than a centralized and 
hierarchical structure. The fundamental problem for agency journalism in 
the digital age is not simply adapting to the pressure of speed or being 
visible on multiple platforms. The real issue is being able to preserve the 
context, semantic integrity, and public value of verified information. The 
transformation of news into a fragmented, rapidly consumed, and often 
contextually detached information object in the digital environment 
confronts agency journalism with new epistemological and ethical 
responsibilities. In this context, agencies must be concerned not only with 
producing accurate information but also with how this information is 
interpreted, within what frameworks it circulates, and how it is integrated 
into public debate. From an ethical responsibility perspective, agency 
journalism occupies a contradictory position in the digital age. On the one 
hand, the pressure of speed, competition, and visibility challenges editorial 
processes; on the other hand, institutional structure, professional norms, 
and verification mechanisms place agencies in a relatively privileged 
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position in the digital media environment. This situation makes agency 
journalism a balancing and referencing actor in a communication 
environment where disinformation is widespread. However, this privileged 
position is not a self-evident or permanent guarantee; rather, it is an area 
of corporate responsibility that must be constantly recreated. 

From a public sphere perspective, the importance of agency journalism 
becomes even more apparent. In democratic societies, healthy public 
debate requires access to reliable, contextual, and justified information. 
While the circulation of such information is becoming increasingly 
difficult in the digital age, agencies continue to be one of the key nodes 
feeding the information infrastructure of the public sphere. However, the 
sustainability of this role depends not only on the agencies' capacity to 
adapt to technological transformation but also on their ability to develop 
editorial choices that prioritize the principle of public benefit. 
Consequently, agency journalism has neither completely lost its power nor 
retained its former central position in the digital age. Instead, it has 
repositioned itself as a journalistic practice with high ethical and public 
responsibility, transforming and surviving within the structural conditions 
of the new media ecosystem. The future of agencies depends on how well 
they can manage the tension between speed and accuracy, visibility and 
context, market pressure and public responsibility. Therefore, agency 
journalism should be considered not only a technical element of news 
production in the digital age but also an indispensable institutional 
structure for the continuity of democratic communication. 
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INTRODUCTION 

In an era where information and communication technologies are rapidly 
accelerating, it is no exaggeration to state that human mobility has brought 
with it a form of digital migration. Migrants do not merely adapt to the 
digital cultures and platforms of the countries in which they settle; they 
also transfer their own families, friendships and everyday life practices into 
these environments, thereby contributing to the emergence of new hybrid 
and mixed digital cultural formations. 
Over the last two decades, the penetration of digital technologies into all 
spheres of everyday life has forced scholars to rethink migration both 
conceptually and experientially. Smartphones, social networking sites, 
messaging applications and platformised media environments transform 
migrants’ relationships with their families, friends and the public spheres 
of their countries of origin; at the same time, they reshape the modalities 
through which migrants are incorporated into the social, economic and 
cultural fabric of the receiving societies. In this context, “digital migration” 
is no longer a mere metaphor used to label migrants’ online practices; it is 
increasingly used as an analytical framework that underscores the fact that 
migration has become a multi-layered socio-technical experience, deeply 
entangled with digital infrastructures (Ponzanesi ve Leurs, 2022: 103–
121). 
This chapter aims to offer a comprehensive discussion that brings together 
the literatures on digital culture, cultural hybridity and hybrid identities 
with research on digital migration and digital diasporas. The focus is 
directed both at conceptual debates around notions such as “digital 
diaspora” and “digital migranthood” and at concrete practices emerging on 
platforms such as TikTok, Instagram, Facebook and X (formerly Twitter). 
Studies that have gained momentum after 2020 examine migrants’ online 
storytelling, micro-celebrity strategies, platform migrations and digital 
cultural productions in detail, demonstrating that hybrid identities are 
constructed on a highly dynamic, negotiated and platformised ground 
(Jaramillo-Dent ve Contreras-Pulido, 2022: 208–211). This chapter, in 
particular, analyses the directions and thematic emphases of post-2020 
work on cultural hybridity as reflected in social media platforms within the 
context of digital migration. 
The chapter makes three main contributions to the field. First, it approaches 
digital migration not merely as “migrants’ use of social media” but also as 
a phenomenon that must be understood in relation to platform migration, 
algorithmic visibility and AI-supported regimes of representation, thereby 
expanding the metaphor of migration to encompass movements within the 
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digital field itself (Solomonik ve Heuer, 2025: 1–6). Second, it concretises 
debates on cultural hybridity and hybrid identities through recent examples 
drawn from the productions of migrant workers, young people and 
“immigrant influencers” on platforms such as TikTok, thus transforming 
hybridity from an abstract theoretical construct into a set of everyday, 
visual and performative practices (Jaramillo-Dent ve Contreras-Pulido, 
2022: 208–211). Third, by incorporating studies from Turkey and the 
Global South, the chapter constitutes a step towards moving beyond the 
Western-centric perspectives that dominate the literature (Ansar ve Maitra, 
2024). Before turning to cultural hybridity and hybrid identities, the 
following section clarifies the concepts of digital culture, digital migration 
and digital diaspora.  
 
1.Digital Culture, Digital Migration and Digital Diaspora: Conceptual 
Framework 

In its broadest sense, digital culture refers to the totality of meanings, 
practices and representations that are produced, circulated and consumed 
through digital technologies. This culture is not limited to content alone; it 
also encompasses the infrastructures through which content is produced 
and circulates, namely platform capitalism, algorithmic ranking systems, 
data-mining practices and surveillance mechanisms. Therefore, when we 
speak of digital culture, we must consider not only the productions of 
individual users, but also the technical and institutional frameworks that 
enable or constrain those productions (Manesah, 2025: 176–193). Below, 
the concepts of digital migration, digital diaspora, platform migration, 
cultural hybridity and hybrid identities are briefly defined in tabular form. 
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Table 1. Key Concepts and Their Use in This Study 

Concept Use in This Study / Short Definition 

Digital migration 

Refers to the ways in which migrants and users relate to digital 
technologies, platforms and data regimes; migration practices that are 
intertwined with both physical and inter-platform movements 
(Ponzanesi, 2020). 

Digital diaspora 
Transnational networks of belonging, identity and solidarity 
established by dispersed communities at the intersection of online and 
offline practices via the internet and social media (Ponzanesi, 2020). 

Platform 
migration 

The processes through which users move from one social media 
platform to another; forms of mobility shaped by push–pull factors, 
affordances and algorithmic trust (Combefis et al., 2023). 

Cultural 
hybridity & 
hybrid identities 

The production of multi-layered, fluid and negotiated identities by 
migrant and diasporic subjects who combine elements from the 
homeland, host country and global cultures (Jaramillo-Dent et al., 
2022). 

 
The concept of digital migration emerged as information and 
communication technologies have become increasingly widespread and 
accelerated. Migration is no longer confined to physical movement; it has 
also taken up a place within digital platforms. Digital migration refers to 
migration dynamics in which migrants and users are intertwined with 
digital technologies, applications, data collection and relational forms, as 
well as with physical and inter-platform exchanges. 
Digital diaspora encompasses the transnational networks of belonging, 
identity and solidarity formed by mixed or dispersed communities through 
the internet and other digital platforms, at the intersection of online and 
offline practices. The concept of platform migration refers to the pace and 
dynamics with which users move from one social media platform to 
another. It includes persuasive factors, enforced or push factors and 
elements related to users’ trust in the new platform. Cultural hybridity and 
hybrid identities refer to the ways in which migrant and diasporic subjects 
construct multi-layered, dynamic identities by bringing together outputs 
derived from their homelands, host countries and global cultures; these 
identities are comparative, negotiated and continuously re-configured. 
One of the aspects of digital migration studies that has come to prominence 
in recent years is the effort to conceptualise migration as a phenomenon 
that takes place “within, through and by means of” the internet. From this 
perspective, digital migration encompasses both the role of digital 
connectedness in physical migration processes (e.g. route planning, 
information sharing, contact with diasporic networks) and movements that 
occur in digital environments themselves (platform migration, platform 
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abandonment, practices of digital disconnection) (Ponzanesi ve Leurs, 
2022: 103–121). In this way, digital migration transforms into a broad 
framework that includes both geographical and inter-platform mobilities. 
The concept of digital diaspora is used to explain the relationships, identity 
construction processes and forms of collective mobilisation that migrant 
communities build in online environments. Post-2020 literature does not 
confine digital diaspora to a narrow notion of “connection with the 
homeland”; instead, it emphasises the hybrid position of the diasporic 
subject, oscillating between multiple belongings, and highlights the central 
role that the entire repertoire of social media affordances plays in the 
construction of diaspora identity (Kianpour ve Triandafyllidou, 2025). 
Studies particularly focusing on Latin American, Turkish-speaking and 
Syrian diasporas demonstrate that platforms such as Facebook, WhatsApp 
and Instagram play a crucial role not only in intra-community solidarity, 
but also in education, employment and rights-based advocacy (Aşkın, 
2025: 134–149). In this regard, digital migration and diaspora should be 
re-evaluated not only in terms of usage practices, but also in light of the 
production of identity and power relations. To deepen this theoretical 
discussion, the following subsection examines how hybrid identity is 
transformed in digital environments and what role transnational networks 
play in this process. 
A study by Ceisel (2009), often cited in relation to digital diaspora, offers 
a particularly illuminating analysis. This performance-based auto-
ethnographic work argues that ethnic identity is constructed through a 
dialectical process between structural conditions and individual agency. In 
other words, the person forms their identity both through external 
representations beyond their control and through reciprocal relationships 
with various agents and artefacts (objects, people, media, social 
institutions, social platforms). Drawing on her multi-ethnic background (a 
half-Cuban, Spanish-speaking mother, family migration narratives, and 
external categorisations shaped by borders, employment, scholarships and 
educational opportunities), Christina Ceisel stresses the impact of political-
economic instructions — such as being directed to tick the “Hispanic” box 
in standardised tests as a child — on her identity. She notes that the 
strategic recording of identity and its use for future digital/institutional 
recognition is crucial; and that blogs, news, TV icons and media-produced 
collective memories can simultaneously offer visibility for hybrid identity 
and recreate stereotypes as a paradoxical field of tension. In adulthood, she 
comes to understand that identity is neither fixed nor homogeneous, but 
rather an “in-between position” constructed through multi-voiced, 
competing discourses, class positions, media memories and historical 
ruptures. Identity is thus not a self-generating structure; it is a 
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heterogeneous object shaped by numerous elements beyond the self. 
Ultimately, Ceisel underlines that digital and cultural contexts not only 
influence the cultural mixing of identity, but also the ways in which it is 
produced by institutions, tests, scholarship applications and systems of 
national representation (Ceisel, 2009: 661–668). 
Accordingly, digital diaspora adds yet another layer to the complexity of 
identity, producing a new experience of “in-betweenness” on digital 
platforms. In this new condition, where the subject is “neither here nor 
there”, individuals often experience significant issues of trust and security. 
While the comfort zone provides familiarity and safety, the new situation 
requires the subject to adapt to an unfamiliar order, leading to a state of 
being in between and having to negotiate new forms of belonging. 
 
2. Cultural Hybridity, Hybrid Identities and the Third Space 

Cultural hybridity refers to emergent, interstitial and fluid forms that 
arise from encounters between different cultural forms, practices and 
meaning systems. This process is closely linked to migration experiences, 
as migrants are compelled to internalise, reconcile or negotiate between the 
cultural codes of the societies they come from and the norms and values of 
the societies in which they settle. Digital environments accelerate and 
amplify this negotiation process, allowing hybrid identities to materialise 
through performative, visual and textual forms (Civila ve Jaramillo-Dent, 
2022). This cultural complexity, in turn, generates complex and entangled 
identities. From this perspective, hybrid identities should not be understood 
simply as outcomes of cultural mixing; they must be read through 
theoretical frameworks that explain how these encounters are negotiated, 
and thus be seen as dynamic processes. 

The literature on hybrid identity frequently engages with Bhabha’s 
notion of the “third space”. This approach views identity not as a fixed, 
unified and singular essence but as a process consisting of negotiation, 
translation and difference. Content produced on digital platforms can be 
read as concrete manifestations of this third space. For instance, a TikTok 
video can incorporate both the popular music of the destination country 
and the language, humour and gestures of the “old homeland”; this enables 
viewers to resonate simultaneously with local and global references 
(Jaramillo-Dent, Contreras-Pulido ve Pérez-Rodríguez, 2022: 208–221). 
The following table presents selected post-2020 studies from the digital 
migration and digital diaspora literature, organised by year, focus, method 
and contribution.  
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Table 2. Selected Post-2020 Studies on Digital Migration and 
Digital Diasporas 

Author(s) Year Focus Topic Method Contribution 

Ponzanesi 2020 
Digital diasporas, 
postcoloniality and 
affect 

Theoretical/review 

Systematises digital 
diaspora as a three-
level, postcolonial and 
affective concept. 

Leurs & 
Ponzanesi 
(eds.) 

2024 

Theoretical and 
methodological 
openings in digital 
migration studies 

Edited 
volume/multiple 
cases 

Maps the field of digital 
migration across 
everyday life, affect, 
visuality and 
datafication. 

Oltmann & 
Espinoza-
Vasquez 

2024 
Social media 
affordances in Latinx 
digital diasporas 

In-depth interviews 

Identifies affordances of 
privacy, connectivity, 
creativity, interactivity, 
spreadability and 
visibility. 

Jaramillo-
Dent et al. 2022 

Migrant TikTok 
content creators and 
algorithmic visibility 

Case study, 
discourse & content 
analysis 

Examines migrant 
micro-celebrities’ 
negotiations with 
algorithmic regimes and 
hybrid identity 
performances. 

Tiryaki & 
Mohammed 2023 

Digital diaspora and 
identity in the new 
media age 

Literature review 

Provides a conceptual 
framework on digital 
diaspora for Turkish-
language scholarship. 

Post-2020 scholarship suggests that hybrid identities must be analysed not 
only in terms of “cultural diversity” but also with regard to race, class, 
gender and inter-generational inequalities. Hybrid identity narratives 
visible in digital media can sometimes reproduce stereotypes, while at 
other times they develop counter-narratives that challenge those same 
stereotypes. Studies focusing on the productions of migrant workers, 
refugees and disadvantaged communities indicate that hybrid identities 
should not be treated solely as a form of “richness” or celebration; they 
must also be approached as a field of struggle, deeply interwoven with 
power relations (Ansar ve Maitra, 2024). These debates strengthen the 
need for theoretical frameworks that account for the digital visibility of 
hybrid identities, and move us towards a conceptual line that treats 
hybridity not as a mere outcome, but as a political process intersecting with 
power, belonging and platform dynamics. 
Independently of the studies presented in the table, Biswas and Das (2023) 
offer a gender-focused analysis of ethnicity and hybrid cultures. Their 
evaluation shows that although early European-centred debates on 
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hybridity and anti-racism (originating from the 1994 Manchester 
workshops) brought together key discussions, they tended to frame 
hybridity within a relatively elite, mobile, consumption-oriented and 
mainly symbolic set of identity performances. As a result, these debates 
did not systematically examine structural power imbalances, the feminist 
and intersectional dimensions of nationalism and race-based exclusion, or 
women’s specific experiences and coalition-building strategies. 
Consequently, they did not sufficiently open up the vulnerabilities of 
hybrid identities in terms of class, access to technology, religious practices, 
gender regimes or local data ecosystems, nor did they fully expose the 
limitations of migration–status policies in diverse contexts (Biswas ve Das, 
2023: 406–420). In conclusion, these early hybridity debates, while 
helping to explain certain crises, created fertile grounds and strong 
opportunities for new sociological and Science and Technology Studies 
(STS)-oriented empirical research, and underlined the need for more 
egalitarian, affect-centred and intersectional readings of hybridity in the 
21st century. 
 
3. Everyday Practices of Digital Migration: Social Media, Digital 
Capital and Belonging 
As key concepts and theoretical discussions in digital culture and migration 
studies expand, the question of how migration manifests concretely 
through digital infrastructures in everyday life becomes increasingly 
central. Accordingly, digital migration emerges not only as cross-border 
communication, but also as a field for understanding how belonging is re-
organised within digital environments. While theoretical and conceptual 
debates elucidate digital migration and cultural hybridity at macro and 
meso levels, capturing how migration is experienced in everyday life 
requires close attention to individual practices. 
Digital migration is most tangibly observed in the everyday practices of 
migrants. Video calls with family members via WhatsApp, “hometown 
groups” on Facebook, sharing local foods and places on Instagram, 
“diaspora humour” on TikTok and vlogs on YouTube all illustrate how 
significant parts of migrants’ relationships with both the societies they 
come from and those in which they reside are transferred into digital 
environments. These practices partially compensate for physical distance, 
while simultaneously constructing a new regime of digital distance and 
proximity (Ponzanesi ve Leurs, 2022: 103–121). 
These everyday digital practices also constitute a form of digital social 
capital. Research on digital diasporas and social capital shows that online 
networks provide migrants with critical resources in domains such as 
access to information, employment, legal processes, housing and education 
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(Keles, 2016: 315–333). Netnographic studies examining Syrian migrants’ 
use of Facebook to follow educational opportunities in Turkey demonstrate 
that online groups function as spaces of both information sharing and 
emotional support (Aşkın, 2025: 134–149). Similarly, bibliometric 
analyses of migrant workers’ social media use emphasise that these 
platforms serve not only as spaces of entertainment but also as arenas for 
rights claims and collective organisation (Zulianto et al., 2025: 1890). 
The sense of belonging is one of the major points of intersection in digital 
migration studies. Social media narratives construct diasporic identity not 
only through nostalgia for the “distant homeland” but also through new 
friendships, work experiences and everyday life practices in the country of 
residence. In the post-2020 literature, studies that explore the role of 
migrants’ personal stories on social media in the construction of collective 
identity and memory have become increasingly visible (Kianpour ve 
Triandafyllidou, 2025). These stories sometimes reproduce neoliberal 
subjectivity by foregrounding “migrant success stories”, and at other times 
take the form of critical narratives that expose experiences of 
discrimination, racism and structural inequalities. 
 
3.1 Platformised Cultural Hybridity and the Case of TikTok 
TikTok, which is based on short videos and involves intensive use of 
music, sound, text and visual effects through algorithmic discovery 
mechanisms, provides a highly fertile ground for cultural hybridity. Post-
2020 studies indicate that TikTok has become an important site of identity 
performance among young people, migrants and minority groups 
(Manesah, 2025: 176–193). TikTok’s “For You Page” algorithm uses 
users’ geographical locations, language preferences and interaction 
histories to present both local and global content together, thereby 
facilitating engagement with diverse cultural repertoires. 
Research on immigrant influencers shows that migrant TikTok content 
creators address both their own diasporic communities and broader global 
audiences. The in-depth analysis carried out by Jaramillo-Dent and 
colleagues on Latin American migrant TikTokers reveals that these 
creators transform migration experiences into hybrid narratives through 
humour, irony, dance and references to popular culture (Jaramillo-Dent ve 
Contreras-Pulido, 2022: 208–211). While these contents carry the risk of 
reproducing clichés about migration, they can also position the migrant 
subject not as a passive victim but as a creative, resilient and agentic actor. 
Youth-focused research underscores TikTok’s function as a “digital stage” 
on which hybrid identities are negotiated. For instance, studies on young 
people’s use of TikTok in Southeast Asia show that local languages and 
traditions become intertwined with global pop icons and trending sounds, 
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thus making local cultural heritage more visible and enabling new hybrid 
modes of expression (Manesah, 2025: 176–193). For migrant youth, this 
stage becomes a kind of laboratory where micro-resistances to norms 
imposed by family and community are enacted and new forms of belonging 
are experimented with. 
Rabahi’s (2025) study demonstrates that digital diaspora communities 
construct identity beyond physical borders through negotiations on digital 
platforms, and that cultural hybridity remains crucial in this process. In the 
case of the Lebanese–Brazilian diaspora in Portugal, the analysis of 280 
Facebook posts shows that hybridity is not confined to classical 
dichotomies such as “foreigner = threat” or “West = superior / East = 
inferior”. Instead, diaspora members perform identity through creative and 
horizontal (egalitarian) hybridisation, mixing cultural codes such as 
language, food, music, emojis, humour and dance. At the same time, the 
study stresses that due to algorithmic biases and data governance policies, 
the same platforms can expose hybrid identity narratives to vulnerability, 
feeding hate speech and ideological bubbles and thereby generating risks 
of radicalisation. Consequently, the article argues that research on digital 
diasporas, identity construction and cultural hybridity should jointly 
consider factors such as power, affect, class and access to technology. 
 
3.2 Digital Migration as Platform Migration: From Twitter to Bluesky, 
TikTok Bans and Alternative Platforms 
Another dimension that has come into prominence in recent years concerns 
the use of “digital migration” in the sense of platform migration. Platform 
migration refers to the movement of users from one social media platform 
to another, often collectively. Such moves may occur in response to 
political scandals, censorship practices or content moderation policies; or 
they may be driven by new platforms’ technical affordances, prestige or 
concentration of particular communities. From this perspective, digital 
migration is not only metaphorically linked to physical migration, but also 
functions as a concept that explains inter-platform mobilities within digital 
environments (Solomonik ve Heuer, 2025: 1–6). 
X (formerly Twitter) is frequently invoked as a concrete case of this 
process. Following Elon Musk’s acquisition of the platform, political 
controversies, uncertainties regarding content moderation and the rise of 
toxic discourse have prompted many users—especially academics, 
journalists and activists—to seek alternatives. Since 2023, a visible user 
migration towards platforms such as Bluesky, Mastodon and Threads has 
taken place; this migration has been theorised in terms of network 
externalities and the efforts of users to rebuild their existing social capital 
on new platforms (Quelle et al., 2025). In the Turkish context, studies that 
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interpret the shift from Twitter to Bluesky as a form of “digital migration” 
show that users seek new modes of “digital citizenship” and protected 
micro-publics during this process (Yurdakul, 2025: 153–176). 
Debates around TikTok bans and restrictions are also part of the platform 
migration discussion. Particularly in the United States and certain other 
countries, TikTok has been targeted within the framework of national 
security and data privacy concerns, leading users to seek alternative 
platforms. Studies examining TikTok users’ migration to applications such 
as Xiaohongshu (Rednote) emphasise that this migration is not merely a 
“technical move”; rather, it involves a complex negotiation between 
affective dynamics, sense of belonging and platform ecosystems (Zhao, Ru 
ve Jia, 2025: 1–26). These migrations remind us that digital space, like 
physical space, contains borders, centres of attraction and push factors. 
A related study analyses the wave of far-right and digital populism that has 
strengthened in Europe after 2020 through the example of Portugal. It 
examines the discursive repertoires and mobilisation strategies of anti-
immigration activists linked to—and independent from—the Chega Party, 
which has been on the rise since 2021, by focusing on their activities on X 
(Twitter). The findings show that activists legitimise anti-immigration 
positions through frames such as demographic replacement, preservation 
of cultural homogeneity, economic insecurity and race-based superiority. 
The study further demonstrates that digital platforms, via algorithmic 
dissemination, infocracy, social bubbles and populist security discourse, 
rapidly amplify these views, creating a new digital public sphere that fuels 
othering, activates affect and weakens pluralistic democratic deliberation. 
It also shows that despite Portugal’s historically inclusive migration 
policies in the 2010s, anti-immigration discourses have gained strength 
both online and on the streets, generating new vulnerabilities in terms of 
platform governance, migrant rights and ethics of representation (Zanetti, 
Cogo ve Luvizotto, 2025: 304–328). 
 
4. Digital Migration, Cultural Heritage and Digital Memory 
While theoretical debates shed light on the digital ecosystem of migration 
and hybrid identity performances, the present section examines the 
concrete role of digital mobility in the preservation and articulation of 
cultural heritage. From this vantage point, digital diaspora practices not 
only bring culture into circulation online; they also foreground the 
processes through which recomposed collective memories and heritage 
compositions are produced. Hence, the relationship between migration and 
heritage must be reconsidered in terms of the capacity of digital platforms 
to carry, translate and circulate cultural repertoires. 
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Digital migration and digital diaspora practices play an important role in 
the preservation and transmission of cultural heritage. Diaspora 
communities make use of social media to record, share and circulate a wide 
range of cultural elements—from traditional recipes and religious rituals 
to handicrafts and symbolic objects. This process increases the visibility of 
cultural heritage on the one hand, while on the other hand providing a basis 
for the emergence of hybrid, re-interpreted and digitalised forms of that 
heritage (Zhao, Ru ve Jia, 2025: 1–26). 
The concept of digital memory refers to the construction of narratives 
about the past—both individual and collective—through digital archives, 
social media timelines and online communities. Migrants’ social media 
posts can be read not only as practices of “capturing the moment” but also 
as a future-oriented politics of memory. The multiple belongings of 
diasporic identities allow references to both the old homeland and the new 
country to coexist side by side within social media archives; this, in turn, 
contributes to the formation of a hybrid cultural memory (Kianpour et al., 
2025). 
However, digital memory itself is shaped by inequalities and power 
relations. Questions such as which contents are prioritised by algorithms, 
which languages and aesthetic forms are made more visible, and which 
communities’ productions are deemed “worthy of archival preservation” 
point to the non-democratic dimensions of digital cultural heritage. In the 
post-2020 literature, studies centring the voices of marginalised digital 
diasporas (e.g. migrants from the Global South) focus on the strategies that 
digital diaspora activism develops against these inequalities (Ansar ve 
Maitra, 2024). 
 
5. Methodological Orientations: Current Research Approaches in 
Digital Migration Studies 
In digital migration studies, it is not only conceptual debates that matter; 
methodological plurality that brings these debates into conversation with 
empirical realities is also critical. The fact that digital migration is 
experienced simultaneously across multiple spaces, actors and 
technological infrastructures pushes researchers towards interdisciplinary 
and multi-method designs in both data collection and analysis. This 
methodological orientation provides the ground on which debates around 
digital diaspora and cultural hybridity can be empirically anchored, while 
highlighting the importance of research approaches that make everyday 
digital practices visible. All of these conceptual and socio-technical 
considerations make it necessary to rethink the methodological 
requirements of examining migration together with digital platforms. Thus, 
the complex nature of digital migration requires not only the mapping of 
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identity narratives, but also the careful specification of the methodological 
tools used to study them. 
Because digital migration is a multi-layered and dispersed phenomenon, it 
requires multiple approaches in terms of research methods. Digital 
ethnography, netnography, multi-sited ethnography and mixed designs 
combining online and offline fields are among the most widely used 
methods in this area. Netnographic studies examining Syrian migrants’ use 
of Facebook combine observations of online groups, content analysis and 
in-depth interviews, thereby offering rich data on both digital and concrete 
lifeworlds (Aşkın, 2025: 134–149). 
Bibliometric analyses have become an important tool for mapping general 
trends in the field. Bibliometric work on migrant workers’ use of social 
media reveals which topics have come to the fore from the mid-2000s to 
2024, which journals and authors are central, and which concepts 
frequently co-occur, thus providing researchers with a comprehensive 
“field map” (Zulianto et al., 2025: 1890). These studies can also be used to 
develop foresight regarding which themes may gain importance in future 
digital migration research. 
Finally, the quantitative and computational analysis of platform data is 
increasingly used, especially for understanding platform migration and 
digital network dynamics. Data-driven studies tracing users’ movement 
from Twitter to platforms such as Bluesky, Mastodon or Threads reveal 
changes in network structures, the extent to which users are able to 
reconstruct their old social capital on new platforms and the ways in which 
this process relates to specific platform affordances (Solomonik ve Heuer, 
2025: 1–6). When combined with qualitative methods, such analyses 
enable a deeper understanding of both user motivations and network 
dynamics. 
The United Kingdom has adopted a fully digital immigration status system 
for millions of migrants under the EU Settlement Scheme (Tomlinson, 
Maxwell ve Welsh, 2022: 315–334). This status relies on proving 
residence and work rights solely through online means. However, for 
elderly people, persons with disabilities or those with limited access to the 
internet and technology, this system heightens the risk of digital exclusion. 
The authors argue that this situation can make it more difficult to access 
rights (employment, housing, health, social services), and in practice 
produce indirect, intersectional digital discrimination. They warn that 
although the digital system is presented under the rubric of “convenience 
and efficiency”, in the absence of adequate monitoring and redress 
mechanisms, it carries the danger of becoming a digital version of the 
Windrush scandal (Tomlinson, Maxwell ve Welsh, 2022: 315–334). 
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In a study conducted in the Flemish region of Belgium, De Coninck and 
colleagues (2023: 292–314) explore how citizens’ attitudes towards 
migration relate to the political actors they follow on social media and to 
their voting behaviour. The findings show that individuals with anti-
immigration attitudes are more likely to follow right-wing parties on social 
media, whereas those with positive views on migration tend to follow left-
wing parties. The study also reveals that people who hold anti-immigration 
views and follow right-wing parties are more likely to vote for the right, 
while the combination of following left-wing parties and endorsing 
migration increases the likelihood of voting for the left. The authors 
emphasise that the data are cross-sectional, and thus do not permit strong 
claims about causality (X → Y). Nevertheless, they stress that following 
political actors on social media forms a type of digital participation that 
strengthens selective exposure and reinforces filter bubbles on contentious 
issues such as migration. 
Saunders (2023: 155–175) does not categorically reject states’ right to 
restrict migration on security grounds; however, she critically examines 
how this right is implemented. Today, such restrictions are increasingly 
enforced through digital border technologies, including biometrics, 
machine learning, passenger name records (PNR), commercial databases 
and transnational data-sharing networks. These systems tend to reduce 
migrants from concrete, singular individuals to “data profiles” (dividuals). 
Saunders argues that even when these technologies appear to be applied 
equally to everyone, algorithmic biases, incomplete or erroneous data, 
proxy variables and constrained redress mechanisms can produce 
structural and indirect discrimination, particularly for vulnerable groups. 
This situation undermines fundamental democratic principles such as 
freedom of movement, privacy, equality before the law and the right to 
contest discrimination. Accordingly, Saunders contends that migration 
ethics must develop more concrete and critical frameworks that take these 
new technologies seriously (Saunders, 2023: 155–175). 
Noguerón-Liu (2016: 113–129) investigates how migration-related news 
is discussed in an adult web design course in Arizona. Using Mediated 
Discourse Analysis (MDA), the study analyses classroom conversations, 
blog-writing attempts and online searches around migration. The findings 
show that Latinx migrants do not adopt a uniform stance towards anti-
immigration ideologies and activism; instead, they exhibit different and 
sometimes contradictory positions. For example, one participant’s attempt 
to write a blog defending migrant experiences is both supported and 
criticised in the classroom through metaphors such as nation, home and 
entitlement to rights. The study demonstrates that digital tools do not 
automatically lead to critical citizenship; what matters is how these tools 
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are used and within which historical and social tensions. In conclusion, 
Noguerón-Liu argues that digital activism should be analysed as a process-
oriented phenomenon, intertwined with ideological tensions, histories of 
collective struggle and “affinity groups”. 
Famulari and Major (2023: 207–226) analyse 1200 news texts and 1200 
visuals in order to understand how migration is framed in U.S. news media. 
They show that migration news is framed differently depending on 
ideological orientation. Left-leaning media outlets tend to represent 
migrants within a victimhood frame, whereas right-leaning outlets more 
often frame migration as a threat or danger. This polarisation is even more 
pronounced in digital-native news sites. The study also finds that 
criminality-related frames are not as dominant as commonly assumed; 
instead, perceived threats relate more to symbolic domains such as national 
identity, the welfare system and border security. In sum, the study 
demonstrates that public opinion on migration is shaped not only by 
content but also by the type of news source (traditional vs. digital), 
ideological orientation and platform dynamics (Famulari ve Major, 2023: 
207–226). 
 
6. Artificial Intelligence, Algorithmic Borders and the Future of 
Digital Migration 
One of the most recent areas of debate in digital migration studies concerns 
how artificial intelligence (AI) and algorithmic systems shape the digital 
experiences of migrants. Recommendation algorithms, content ranking 
mechanisms and automated moderation systems used by social media 
platforms heavily influence the visibility of migrants’ content, the 
communities with which they engage and the kinds of representations that 
circulate. Drawing on affordance theory, recent studies analyse in detail 
how platforms’ technical possibilities and constraints mediate the 
dynamics of belonging and visibility in digital diasporas (Oltmann, 2024: 
7–28). 
AI-based content-production tools present both new opportunities and 
risks in relation to representations of migration, diaspora and cultural 
identity. On the one hand, migrants and diasporic communities can express 
their stories in creative ways using visual and textual AI tools; on the other 
hand, the fact that these tools are often trained on Western-centric and 
whitening datasets raises the risk that migrant identities and cultural 
hybridity may be represented in incomplete, stereotypical or exclusionary 
ways. This brings issues such as data justice, algorithmic bias and ethics of 
representation to the centre of digital migration agendas (Chonka, 2023: 
33–51). 
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In a related vein, AI-supported decision-making systems are increasingly 
used in border management, visa and asylum processes, creating a new 
“algorithmic bordering” regime for migrants. In this regime, migrants’ 
digital traces, social media activities and personal data are scored 
according to criteria such as security, risk and “integration potential”. This 
demonstrates that digital migration is not only a cultural experience but 
also a deep field of surveillance and control. Post-2020 literature 
emphasises the need for these practices to be brought under democratic 
scrutiny, made transparent and re-regulated from a migrant rights 
perspective (Chonka, 2023: 33–51). 
Taken together, all of these studies show that digital migration and cultural 
hybridity cannot be reduced either to the natural extension of technological 
possibilities or to a simple discourse of identity-based richness. Digital 
platforms undoubtedly enhance migrants’ capacities to maintain close 
relationships (digital kinship), produce collective belonging (diasporic 
groups, affinity networks and micro-publics) and circulate their cultural 
repertoires (Gibson, 1979; Hepp, 2020; Leurs ve Ponzanesi, 2024). At the 
same time, however, these platforms carry a substantial potential to 
reproduce digital inequalities structurally, through fully digital 
immigration status systems (Tomlinson, Maxwell ve Welsh, 2022), 
admissions processes that reduce applicants to data profiles (Saunders, 
2023; Ajana, 2015) and polarised migration debates shaped by algorithmic 
dissemination and ideological filter bubbles (De Coninck et al., 2023; 
Famulari ve Major, 2023). 
Auto-ethnographic and mediated discourse analyses show that migrants 
are not passive, uniform subjects simply incorporated into these systems; 
rather, they are agents who construct their identities through negotiations 
with external institutions, border policies, scholarship/employment forms, 
news frames and platform architectures (Noguerón-Liu, 2016; Ceisel, 
2009). Therefore, digital migration research must analyse the nature of 
identity as simultaneously performed, recorded and shaped by power-laden 
data regimes, in an intersecting and multi-scalar manner. The dual structure 
of digital environments that both enable and constrain migration and 
hybridity makes it necessary to expand migration scholarship with 
empathy-oriented and justice-sensitive methodologies, and to theorise 
ethical oversight mechanisms for platform governance more concretely. 
Conclusıon 
This chapter has offered a comprehensive discussion of digital migration 
and digital diasporas in the context of digital culture, cultural hybridity and 
hybrid identities, drawing on post-2020 literature. It has emphasised that 
digital migration is not confined to migrants’ online practices; rather, it 
also includes new dimensions such as platform migration, algorithmic 
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borders and AI-supported regimes of representation. Accordingly, digital 
migration has been conceptualised as a multi-layered field of mobility, 
negotiation and struggle that unfolds simultaneously in physical and digital 
spaces. 
At the theoretical level, the chapter has proposed rethinking the migrant 
subject as a performative and creative actor with multiple belongings, by 
integrating debates on cultural hybridity and hybrid identities into digital 
diaspora and platform studies. Through examples from the productions of 
migrant workers, young people and immigrant influencers on TikTok, 
Instagram, Facebook and X, it has illustrated how hybrid identities embody 
both resistance and vulnerability. Additionally, the inclusion of studies 
from Turkey and the Global South has been evaluated as a step towards 
moving beyond dominant Western-centric perspectives in the literature 
(Jaramillo-Dent, Contreras-Pulido ve Pérez-Rodríguez, 2022: 208–221). 
From a methodological standpoint, the chapter has argued that combining 
diverse approaches such as digital ethnography, bibliometric analyses and 
computational network studies is essential for grasping the complex nature 
of digital migration. For future research, it recommends intensifying the 
intersections between digital migration/diaspora studies and topics such as 
artificial intelligence, algorithmic bias and data justice. In this respect, 
migrants’ digital practices should be examined not only within the 
frameworks of “adaptation” and “integration”, but also through rights-
based, critical and postcolonial perspectives. Such an orientation would 
render digital migration studies more plural, inclusive and transformative, 
both theoretically and politically (Chonka, 2023: 33–51). 
In summary, this chapter demonstrates that digital migration is not merely 
spatial but constitutes a multi-level social transformation shaped by data, 
platform architectures and algorithmic governance. The common thread 
across the studies discussed here is that digitalisation both empowers 
migration experiences and generates new inequalities and tensions. Thus, 
understanding digital migration requires thinking simultaneously about the 
opportunities offered by platforms and about who has access to those 
opportunities. This, in turn, makes it necessary to conceptualise cultural 
hybridity in digital diaspora studies not as a fixed outcome, but as a process 
of continuous recomposition and negotiation within power relations. The 
literature also shows that the production of hybrid identities is determined 
not only by the content of performances, but also by how those 
performances are circulated and classified by platforms and institutions. 
Accordingly, digital migration research must develop a dynamic analytical 
trajectory that takes into account multiple levels and intersectional 
inequalities, both theoretically and methodologically. 
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As proposed throughout this chapter, future studies should place issues 
such as AI, recommendation algorithms, human–platform interaction and 
data justice at the centre of migration research. Such an orientation would 
transform digital migration scholarship from a field that merely describes 
migrants’ usage practices into one that explains and seeks to transform the 
political consequences of those practices. The inclusion of work from the 
Global South and Turkey will allow for new multi-centric readings 
(decentering) in digital diaspora studies, and this line of inquiry should be 
further expanded. In this regard, digital migration and cultural hybridity 
ought to be conceptualised as a living theoretical and empirical laboratory, 
situated at the intersection of new media affordances, affective regimes and 
algorithmic classification systems. 
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Introduction 

The Cinderella narrative owes its trans-historical universality not simply 
to the enchantment of its magical tropes, but to a foundational archetypal 
structure that addresses the depths of the human psyche. As emphasized by 
Bruno Bettelheim in his landmark work The Uses of Enchantment, this tale 
is not merely a trivial source of childish entertainment; rather, it is a 
psychological instrument assisting the child (and indirectly, the collective 
social body) in resolving the inherent conflict between the 'pleasure 
principle' and the 'reality principle' (Bettelheim, 1976, p. 44). From a 
Jungian perspective, the narrative stands as a symbolic representation of 
'individuation,' the journey toward establishing individual internal integrity 
(Mirskaya & Pigulevskiy, 2021, p. 1). However, the transposition of the 
fairy tale from oral folklore to the sphere of modern mass media has 
subjected this story of inner maturation to a radical transformation. As Jack 
Zipes critiques, particularly through the lens of Disney adaptations, the tale 
has evolved into a prototype of the “American Dream,” becoming a 
commercialized myth that predicates women’s salvation not on their own 
agency, but on their passivity and the ultimate grace of the male subject 
(Zipes, 1994, p. 5). 

Throughout its historical trajectory extending from oral folk tradition to the 
apparatus of modern mass media, the Cinderella narrative has manifested 
not merely as a fairy tale, but as an archetypal locus wherein gender roles 
and class dynamics are negotiated. As elucidated by Clarisse Bernier 
(2022), this narrative crystallized through the canonical iterations of 
Giambattista Basile’s La Gatta Cenerentola (1634), Charles Perrault’s 
Cendrillon (1697), and the Brothers Grimm’s Aschenputtel (1812) has 
undergone a significant didactic metamorphosis over the course of history. 
While Perrault’s version inscribed specific codes of “bourgeois civility” 
and “female docility,” Bruno Bettelheim (1976), adopting a psychoanalytic 
lens, interprets the narrative as a process of maturation (individuation) in 
which the child resolves the conflict between the “pleasure principle” and 
the “reality principle” while navigating sibling rivalry. However, as 
emphasized in Jack Zipes’s (1994) critical framework, the literary 
institutionalization of the tale has divested it of its status as a story of hope 
for the lower classes, transforming it into an ideological apparatus that 
legitimizes the patriarchal order and the structure of the bourgeois family. 
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Upon reaching the twentieth century, the cinematic medium became the 
definitive vehicle for entrenching the Cinderella myth in “mass culture,” a 
phenomenon epitomized by Walt Disney’s 1950 animation. Critiques 
offered by Sheila O'Brien (1994) and Kay Stone (1975) argue that this 
Disneyfication effects a transformation of the heroine, stripping her of her 
status as an “active” agent and rendering her a “passive” object dependent 
on rescue, whereby her virtue is measured strictly by her silence and 
domestic industry. The core motivation lying beneath this discourse of 
passivity and virtue is, however, class mobility. Elisabeth Panttaja (1993) 
asserts that the cinematic emphasis on “going up in the world” represents 
not merely a psychoanalytic “mother-daughter” rivalry, but rather a 
pragmatic calculation wherein marriage serves as the mechanism for 
safeguarding the woman's economic and social standing. 

This pragmatic strategy has endured in modern cinema through the 
recalibration of the fairy tale’s structural elements within the paradigms of 
capitalist consumption. While Pretty Woman (1990) constructs the 
relationship between sex worker Vivian Ward and wealthy magnate 
Edward Lewis as a modern Cinderella narrative, it explicitly supplants the 
fairy tale’s carriage with the limousine. Analogously, Maid in Manhattan 
(2002) articulates the story of hotel maid Marisa Ventura through the lenses 
of mistaken identity and class disparity, thereby reproducing the 
“midnight” motif. Drawing on Amy deGraff’s (1996) conceptualization, 
these films perpetuate the “Glass Slipper” ideal for women specifically, the 
myth of salvation predicated on beauty and passivity. 

On the other hand, narratives like My Fair Lady (1964) and She's All That 
(1999) introduce nuances to this myth by framing social ascension as an 
aesthetic and cultural “transformation” (makeover) project. Within a more 
critical or dramatic register, An Officer and a Gentleman (1982) predicates 
the salvation of the working-class female subject upon masculine authority, 
whereas Imitation of Life (1959) interrogates the purported universality of 
the Cinderella myth by exposing the immutability of racial and class 
stratification. 

However, concomitant with the integration of the modern woman into the 
workforce, the myth of the “Glass Slipper” has begun to cede ground to 
the reality of the “Glass Ceiling”; post-modern cinema has responded to 
this shift by subjecting the myth to deconstruction. As Christy Williams 
(2010) argues through her analysis of Ever After (1998), new wave 
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adaptations are in pursuit of a “feminist Cinderella”; in this iteration, the 
protagonist Danielle is not a figure “waiting to be saved,” but an 
intellectually and physically active subject possessing agency and self-
determination. A similar strain of revisionism, as noted by Rosalind 
Sibielski (2019), is discernible in films such as The Princess Diaries (2001) 
and A Cinderella Story (2004); these productions transpose the tale into a 
post-feminist context by amalgamating it with discourses of “girl power” 
and makeover culture. 

Amy deGraff (1996) examines the transposition of the Cinderella motif 
into the corporate sphere through the exemplar of Working Girl (1988), 
wherein the aspiration for social ascension evolves from a matrimonial 
alliance with a prince into a struggle for professional attainment and the 
shattering of the “Glass Ceiling.” Nevertheless, as illustrated by The 
Princess Diaries, although contemporary adaptations purport to render 
female agency visible, they preserve an ideological core in which salvation 
remains ultimately contingent upon the validation of a privileged figure or 
the patriarchal capitalist system. Anora, written and directed by Sean Baker 
and the recipient of the Palme d'Or at the 2024 Cannes Film Festival, 
constitutes a precise instance of deconstruction targeting these ossified 
cultural codes. Centering on the relationship between Ani (Mikey 
Madison), an Uzbek-American sex worker in New York, and Vanya, (Mark 
Eydelshteyn) the son of a Russian oligarch, the film initially deploys the 
conventions of the romantic comedy to invite the spectator into a familiar 
fairy tale. However, as Vincent notes in his film analysis, the narrative 
progressively transmutes this fable into a realistic nightmare by 
amalgamating it with elements of the gangster film and melodrama 
(Vincent, 2025, p. 2). Through this genre-bending structure, Anora exposes 
a novel discursive mode identified in academic literature as the “Neoliberal 
Cinderella” (Rahman, 2025), replacing the magical tropes of the classic 
tale with the harsh transactions of the gig economy. 

Anora exposes a novel discursive mode identified in academic literature as 
the “Neoliberal Cinderella” (Rahman, 2025, p. 196). As  Rahman 
underscores, within this emergent discourse, love and intimacy are 
commodified, and “affective labor” is transmuted into a purchasable 
service (Rahman, 2025, p. 197). The character of Ani repudiates the 
classical fairy tale archetype of the “victim” and the 'passive” princess 
(Bernier, 2022, p. 2). Instead, she is a woman who leverages her body and 
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sexuality as forms of capital in an attempt to assert her own agency. 
However,” Baker lays bare the vacuity underlying this glitzy ascent 
(Vincent, 2025, p. 5). Her marriage to Vanya is not the “happily ever after” 
denouement of folklore; rather, it is a brutal arena of conflict delimited by 
class boundaries, patriarchal violence, and the hegemony of wealth. 

Production Context and Cinematographic Framework 

Written and directed by Sean Baker, Anora (2024) stands as the most 
thematically and formally “crystallized” link in the cinematic universe the 
director has constructed through Tangerine (2015), The Florida Project 
(2017), and Red Rocket (2021) a universe centering on subjects living on 
the periphery of American society, precarious and often rendered invisible. 
Selected for the Main Competition at Cannes 2024 and awarded the Palme 
d'Or, the film has elevated Baker’s cinema, which leans on the 
representation of marginal labor (specifically sex work), to a privileged 
position within global art cinema circulation (Festival de Cannes, 2025). 
Distributed in the US/Canada by NEON, the production generated 
significant box office momentum despite its relatively modest budget for 
an independent scale (approximately $6 million), with reported total gross 
earnings reaching the ~$58 million band (Box Office Mojo, 2025). This 
momentum of success reached a historic peak at the 97th Academy Awards. 
According to the report by Variety, Anora won four Oscars in the categories 
of Best Picture, Best Director, Best Original Screenplay, and Best Editing; 
becoming the first production since Parasite (2019) to win the Best Picture 
Oscar following the Palme d'Or, thus registering the hegemony of 
independent cinema (Yossman, 2025).While this economic/symbolic 
success enables an industry narrative akin to an “independent cinema 
Cinderella”  

Baker’s text relies on a dramaturgy that systematically dismantles the fairy-
tale promises of class mobility on screen. Baker’s oeuvre is often 
conceptualized as a hybrid form that borrows the rhythms and promises of 
mainstream genre cinema (romantic comedy, road movie, crime narrative, 
melodrama) while maintaining a location realism approaching cinéma 
vérité and an “eye-level” intimacy with characters. This hybridity is 
particularly pronounced in Anora: The film opens with the energy of a 
screwball/romantic comedy, then articulates into a 'chase–crime–threat” 
trajectory, becoming increasingly harsh before finally settling into the 
uncomfortable weight of social realism. Mark Kermode (2024), in his 
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review for The Guardian, describes this energy as a “screwball Cinderella 
tale.” According to Kermode, Baker borrows the brisk pace and class-
conflict humor of 1930s screwball comedies, but fuses them with Mikey 
Madison’s “wild and fragile” performance, pushing the genre toward a 
tragic realism.On the formal plane, Baker’s career carries a continuity that 
renders “fringe” lives visible not only thematically but through its visual 
regime: the hyper-kinetic, street-level image constructed with an iPhone in 
Tangerine; the tension between the pastoral/glossy surface of 35mm and 
the banality of poverty in The Florida Project; and the organic texture of 
16mm capturing the “dirty charm” of American suburbia in Red Rocket 
(Reuters, 2025). Anora advances this lineage: Shot on 35mm 4-perf 
anamorphic format with cinematographer Drew Daniels, the film 
juxtaposes the anamorphic “fairy-tale” glimmer with the gritty reality of 
Brooklyn/Brighton Beach (Kodak, 2024). Thus, the film produces the 
“fairy-tale light” of luxury consumption scenes while simultaneously 
exposing the mechanisms of class power and patriarchal contract operating 
beneath that light; Ani’s ascent begins as a 'transformation” aestheticized 
by the camera, yet as the narrative progresses, it is revealed that this 
transformation is conditional, revocable, and fortified by violence in 
essence, the image constructs the fairy tale’s promise, while the dramaturgy 
dissolves it. 

Narrative Structure 

The film’s diegetic world is constituted by the encounter between Ani 
(Anora), a Russian-speaking Uzbek-American sex worker living in New 
York, and Ivan (Vanya), the son of a Russian oligarch, at the strip club 
where she is employed. Vanya is portrayed as a figure in his twenties, 
subsisting on parental wealth, devoid of a sense of responsibility, and 
consumed by an “infantile” pursuit of hedonism. The professional dynamic 
initiated between the pair wherein Ani is hired to perform the role of 
“girlfriend” at Vanya’s mansion rapidly metamorphoses into an impromptu 
marriage in Las Vegas at Vanya’s impulsive behest. This matrimonial union 
functions as a modern, commercial simulation of the promise of upward 
mobility found in classical fairy tales. However, the narrative undergoes a 
dramatic rupture upon the revelation of the marriage to Vanya’s influential 
family in Moscow. The family’s local apparatus in New York (Toros, 
Garnick, and Igor) mobilizes to enforce an annulment and bring Vanya 
under control. At this juncture, the film evolves from a romantic fantasy 
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into a chaotic cat-and-mouse game. As Vanya evades confrontation with 
familial authority and flees the scene, Ani is left isolated to contend with 
her husband’s handlers. 

The latter half of the film foregrounds the antagonism between Ani’s 
endeavor to preserve her “Cinderella” status and the oligarchic power’s 
intervention to relegate her back to her “assigned class stratum” (sex work). 
Within this process, Ani’s relationship with Vanya transmutes from a 
romantic bond into a visceral power struggle, where the illusion of 
intimacy is shattered by the raw mechanics of class hierarchy. The narrative 
concludes with the location of Vanya and the coercive dissolution of the 
marriage; in the finale, Ani’s devastation lays bare the impossibility of 
fairy-tale liberation and exposes the rigid architecture of the neoliberal 
order that forecloses any genuine class permeability. 

Consequently, Anora does not merely update the classical fairy tale 
narrative; it destabilizes its very ontological foundations. As Elisabeth 
Panttaja (1993) observes, the traditional Cinderella narrative is predicated 
upon the “death of the mother” and the “absence of the father,” wherein 
the protagonist’s principal strategy is one of “virtuous passivity” (p. 89). 
Sean Baker, however, appropriates these archetypal conditions not to 
replicate the myth, but to systematically dismantle its architecture. To fully 
elucidate this socio-political critique, the following analysis will 
deconstruct the film through four cardinal elements that constitute the 
genre's backbone: the Cinderella figure, who replaces passivity with 
agency; the Transformation, which is redefined through economic 
transaction; the Prince, whose savior status is hollowed out; and the Happy 
Ending, which is brutally foreclosed by neoliberal reality. Through the 
dissection of these pillars, the subsequent sections will demonstrate how 
the film converts a magical fable into a materialist tragedy. 

The Cinderella Figure 

The traditional Cinderella narrative particularly within Charles Perrault’s 
literary text, shaped by 17th-century bourgeois morality, and Walt Disney’s 
1950 animated feature manifests as a prototype of idealized “feminine” 
performance. In these iterations, Cinderella appears as a symbol of 
absolute “innocence,” offering no resistance to the systematic persecution 
(the psychological and physical violence of the stepmother and stepsisters) 
she endures, suppressing her indignation, and seeking salvation solely 
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through external intervention (the Prince or the Fairy Godmother). Here, 
“non-rebellion” is coded not as impotence, but as the supreme virtue and 
moral superiority that renders the woman “worthy of rescue.” Sheila 
O'Brien’s (1994) critical analysis of the Disney adaptation exposes the 
economic and social transaction underlying this passivity. According to 
O'Brien, Cinderella’s ultimate success, her class ascension via marriage to 
the prince is inextricably tethered not to her intellect, talents, or agency, but 
to her unconditional “docility” and her flawless execution of “domestic 
labor” (p. 65). It is no coincidence that the character is perpetually depicted 
cleaning, sewing, and serving; this “invisible labor” prepares her as an 
ideal, obedient, and trouble-free candidate for the patriarchal marriage 
market. Consequently, the traditional narrative devolves into a story of 
“discipline,” wherein the active and demanding subjects (the stepsisters) 
are punished, while the one who serves in silence is rewarded. 

In stark contrast to this passive archetype, the character of Ani embodies 
what Fadhlur Rahman (2025) conceptualizes as the “Neoliberal 
Cinderella.” Rahman underscores that within this emergent discourse, love 
and intimacy are commodified, and “affective labor” is transmuted into a 
purchasable service (p. 197). Thus, Ani does not anticipate “class mobility” 
as a moral recompense akin to the classical fairy tale; rather, she constructs 
it as a strategic “transaction” (Rahman, 2025, p. 198). This is evidenced 
when Ani engages in a precise negotiation to spend a week with Ivan. Upon 
Ivan’s offer of $10,000, Ani hesitates before countering with “Cash, up 
front, 15,000 dollars,” thereby securing the deal. She is thus portrayed not 
as a character resigned to fate, but as one who dictates her own market 
value. When receiving a marriage proposal, instead of feigning romantic 
astonishment, she explicitly delineates her material expectations by 
displaying the ring on her finger and remarking, “I’d look awful with 
anything under four carats.” In her dynamic with Vanya, Ani is the provider 
of a service, not the “rescued” party. Unlike the fairy-tale Cinderella, Ani 
is a character capable of refusal, negotiation, and, when necessary, 
resorting to physical violence. Her resistance during the home invasion by 
Vanya’s godfather figure, Toros, and his henchmen (Igor and Garnick) 
serves as the definitive proof of her rejection of the “victim” role. Ani does 
not cower during the raid; she assaults Igor as he attempts to restrain her, 
fractures Garnick’s nose with a kick, and retaliates with profanity. When 
Toros insults her, she responds with equal vitriol, calling him “Armenian 
scum.” This aggressive resistance aligns with Bouri and Hachem’s (2025) 



International Compilation of Research and Studies in Communication Sciences 47

analysis of contemporary film adaptations, which notes that modern 
narratives reconfigure Cinderella not as a passive figure confined to the 
domestic sphere, but as an active subject who finds her voice, challenges 
patriarchal authority, and completes a process of “empowerment” (p. 2). 
Ani’s uncompromising stance against the men attempting to subjugate her 
demonstrates that the “docile virtue” of the classical tale has been 
supplanted by a hardened “agency” focused on survival. Instead of the 
“good-natured” girl, we are presented with a character who can turn feral 
to survive. As Bernier (2022) discusses within the context of “Fourth Wave 
Feminism,” Ani dismantles the “damsel-in-distress” archetype, evolving 
into a tragic heroine who seizes her own agency but ultimately crashes 
against the walls of the system (p. 2) 

Anora displaces the traditional Cinderella narrative’s motif of romantic 
love, developing instead a relationship predicated on service and 
performance. Ani’s association with Ivan functions not as an exchange of 
reciprocal affection, but as a service provision catered to the gratification 
of Ivan’s ego and desires. Even within the sphere of sexual intercourse, Ani 
retains command/agency; she assumes an instructional role regarding his 
actions or ridicules his premature ejaculation. The relationship figures less 
as a romantic union than as a performative act wherein Ani deploys her 
professional competencies. Furthermore, in the film’s later sequences, 
when Ani confronts Ivan’s family and accepts the annulment of the 
marriage, she attempts to extract a financial compensation ($10,000). This 
demand resembles the indemnity sought for a breach of a business contract 
rather than the anguish of a broken heart. 

Ultimately, Ani emerges as a modern and tragic Cinderella figure one who 
is unyielding to the system, profane, transactional, and physically 
combative, yet remains crushed beneath the weight of neoliberal economic 
promises. This posture can be theorized through Meriem Avech 
Hamraoui’s (2023) concept of “feminist hypertextuality.” Hamraoui 
contends that 21st-century adaptations rewrite the fairy tale by transmuting 
the classical image of the “docile” and dependent woman into an 
“independent” and autonomous subject (p. 500). Within this framework, 
Anora operates as a radical hypertext; by substituting the expectation of 
“rescue” with the will for self-determination (agency), Ani dismantles the 
centuries-old narrative of “docility” and inscribes in its place a manifesto 
of independence predicated on survival. 
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The Transformation  

The narrative’s most iconic juncture, the “transformation” 
(metamorphosis), is effectuated in Perrault’s iteration through the agency 
of the Fairy Godmother and her magic wand. This version, which 
constitutes the foundational template for the celebrated Disney adaptation, 
employs the transmutation of mundane and valueless objects into symbols 
of aristocracy. Perrault orchestrates the reconfiguration of a pumpkin into 
a gilded coach, mice into steeds, a rat into a coachman, and lizards into 
footmen. Concurrently, Cinderella’s rags are transfigured by the touch of 
the wand into a gown of gold and silver cloth, embroidered with jewels. 
Perrault also introduces the narrative’s most enduring symbol, the glass 
slipper (pantoufle de verre), rendering this alteration as much a shift in 
socio-economic status as it is an aesthetic upgrade. In this rendition, the 
metamorphosis functions not as a product of Cinderella’s own exertion, but 
as a “gift” bestowed upon her. The Fairy Godmother provides the requisite 
accoutrements sartorial and vehicular necessary for social ascension. 
Consequently, in classical iterations, the transformation signifies a change 
in external status and appearance rather than an internal psychological 
evolution. The cardinal rule of this enchantment is its expiration at 
midnight; a temporal constraint serving as a reminder that the bestowed 
luxury and status are not an inalienable right, but a fleeting spell. 

Baker situates Ani’s transformation within a purely economic paradigm, 
substituting the magic wand with the mechanisms of finance and 
bargaining. Ani’s ingress into Ivan’s domain is initiated not by magic, but 
by her contractual engagement as a professional escort. The $15,000 fee 
acts as the functional equivalent of the “magic wand,” enabling her social 
ascension. The trope of romantic fate is thus exchanged for the “Girlfriend 
Experience” (GFE) a service with stipulated costs and limits rendering the 
relationship a market transaction rather than an affective union. The role of 
the Fairy Godmother is usurped by “Individual Agency and Sex Work”; in 
contrast to the passive heroine of folklore, Ani is an entrepreneur directing 
her own metamorphosis. Devoid of an external savior, she generates this 
opportunity through the strategic deployment of her body, charm, and 
Russian fluency. While the club owner Jimmy mediates the initial contact, 
Ani steers the negotiation and establishes her market price. Consequently, 
the Fairy Godmother’s spell gives way to Ani’s sexual performance and 
affective labor, skills she treats as investment capital to remain in the 
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oligarchic orbit. The magical ball is re-imagined in Anora as a chaotic, drug 
fuelled descent into Las Vegas. Replacing the princely dance is a 
spontaneous marriage driven by intoxication and Ivan’s rebellion; a union 
that represents amusement for the groom, but a desperate clutch at the 
“American Dream” for the bride. 

While the traditional fable employs a magic wand to convert a gourd into 
a coach and tatters into attire, Anora predicates this metamorphosis on cash 
liquidity and plastic credit. Vanya’s presents, the private aviation to Las 
Vegas, and the luminous nightlife construct a fairy-tale ambience, yet the 
“artificiality” of this setting is relentlessly emphasized by Baker.  

To recapitulate, the transformation depicted in Anora is grounded in 
economics rather than enchantment. There is no alchemy of pumpkins into 
coaches; rather, the narrative features the acquisition and leasing of high-
end vehicles and private aircraft. Yet, the termination of this 
“commodified” transformation precipitated by the withdrawal of financial 
assets and social standing results in a conclusion of significantly greater 
severity than the fairy tale prototype once the illusion collapses. 

The Prince 

In the classical Cinderella narrative, the “Prince” figure operates not 
merely as a romantic consort, but as the embodiment of power, authority, 
and salvation. As Elisabeth Panttaja (1993) posits, the Prince is a flawless 
entity functioning almost as a 'divine hand' that extricates the heroine from 
destitution, confers upon her a new social identity, and secures her future 
(p. 92). Within this archetype, love is synthesized with sacrifice and 
accountability; the Prince surmounts obstacles and assumes risks to 
transport his beloved to the sanctuary of the palace a locus of permanent 
status. In Anora, Sean Baker consciously performs an inversion of this 
mythic figure. Vanya (Ivan) is not the fairytale “Prince Charming,” but an 
emotionally stunted “man-child” who exists solely through the 
accumulation of his parents’ wealth and evades all responsibility. The 
relationship established with Ani is predicated not on a narrative of 
romantic destiny, but on a thoroughly transactional logic from its inception: 
it begins with a specific demand for a Russian-speaking sex worker. 
Furthermore, the marriage takes shape not out of affection, but as a 
momentary insurrection against familial authority and an instrument to 
secure his desire to remain in America. Vanya’s assertion in Baker’s script 
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"If I become American, I won’t have to go back” explicitly exposes that 
the union is constructed upon a motivation of self-interest and escapism, 
rather than emotional substance. 

This motivational structure crystallizes through Vanya’s demeanor during 
moments of crisis. As Albane Vincent (2025) underscores in her character 
analysis, Vanya enacts the role of “savior” only within the confines of 
safety and leisure; when threatened, he regresses into a cowardly figure 
who abandons Ani to fend for herself (p. 18). In the film, Vanya’s decision 
to flee by pressing the “gate” button upon the arrival of his family’s 
representatives rather than assuming accountability symbolically validates 
that he is not a protector, but a subject in need of protection, standing as 
the antithesis of the classical Prince. Vanya’s power is not intrinsic; it is 
derivative, wholly contingent upon his father’s credit cards, surname, and 
capital. Consequently, this power is destructive rather than constructive. 
Whereas the classical Prince confers status upon Cinderella through 
protection, Vanya precipitates Ani into a vortex of chaos, abjection, and 
class precarity. 

Vanya’s flight and his abdication of responsibility constitute a violation of 
the principle of the “confrontation of opposites” necessary for 
transformation, as posited in Linda Linder’s (2001) Jungian analysis. 
According to Linder, within a constructive Cinderella narrative, the Prince 
and the protagonist must confront their mutual contradictions to ascend to 
a “higher ethical plane,” thereby achieving authentic psychological 
metamorphosis (p. 44). However, in Anora, Vanya’s evasion of this 
confrontation sabotages the process of ethical maturation for both himself 
and Ani. 

Christy Williams’s (2010) critique of the “patriarchal savior” myth in 
modern adaptations finds a conscious deconstruction in Anora, where the 
myth is effectively emptied of substance (p. 102). To Ani, Vanya seems at 
first to be a ticket out; however, as the plot advances, it becomes evident 
that this liaison is not a form of deliverance, but a neoliberal trap 
precipitating further class degradation. By substituting the fairy-tale Prince 
defined by sacrifice and responsibility with the profile of a modern “buyer” 
who is profit-centric, revocable, and responsibility-averse, Anora resolves 
the myth of the male redeemer on an ideological plane. 
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In Sean Baker’s Anora, the deconstruction of the “Prince” archetype is 
executed not merely through Vanya’s irresponsibility, but also through the 
alternative and paradoxical representation of masculinity offered by the 
character of Igor (Yuriy Borisov). At the juncture where Vanya exists as a 
hollowed-out parody of the fairy-tale “Prince Charming” image, an “Anti-
Prince”, Igor emerges as a “Shadow Prince.” He assumes the narrative 
functions of protection, intimacy, and validation necessitated by the genre; 
yet, he fulfills these roles not with fairy-tale perfection, but through a lens 
of realistic imperfection. 

The primary obligation of the Prince in classic folklore is the protection of 
the protagonist. This role falls into abeyance in Anora due to Vanya’s 
escape. In the vacuum left by Vanya, Igor emerges as the only entity 
protecting Ani’s somatic integrity, paradoxically achieving this through 
physical constraint. Igor’s restraint of Ani during the raid serves as a 
“shield,” insulating her from the uncontrolled rage of his counterparts, 
Toros and Garnick. By assuring Ani despite her aggression that he does not 
wish to inflict pain, Igor shoulders the burden of care that Vanya rejected. 
This act redefines Igor, evolving him from a “reluctant warden” into an 
“imperfect protector”. 

In fairy tales, the bond between Prince and Princess is typically forged 
through love at first sight and hyperbolic dialogue. Conversely, within 
Anora, the “authentic” connection is constructed between Ani and her 
captor, Igor, through silence and gesture. One of the film’s most potent 
symbols, the “red scarf,” serves as the vehicle for this transformation. 
When Igor presents the scarf to Ani, the action initially registers as a 
mechanism of silencing (gagging); however, it undergoes a semiotic 
transmutation into a signifier of care following Igor’s admonition, “You’ll 
get cold” (Baker, 2024, p. 102). 

Particularly within the aircraft sequence featuring Vanya’s parents, a sharp 
dichotomy emerges while Vanya is chastised like a child in the foreground, 
the silent dialogue evolving between Igor and Ani in the rear seats signifies 
a distinct class-based solidarity. Igor’s gesture of offering vodka and 
inquiring about her favorite color serves as evidence that he perceives her 
not as a “problem” to be managed or an “object,” but as a recognized 
“subject.” These vignettes underscore the “authentic' nature of the bond 
Igor establishes with Ani, standing in stark contrast to Vanya’s superficial 
engagement. 
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The climax of the Cinderella fairy tale is defined by the Prince returning 
the Glass Slipper to its owner, thereby restoring her identity and status. As 
Amy deGraff (1996) posits, the slipper functions as the tangible proof of 
the woman’s social existence (p. 70). In the denouement of Anora, Igor is 
incapable of reinstating Ani’s forfeited social standing; however, by 
returning the four-carat ring purchased by Vanya, he extends an “economic 
lifeline.” This gesture is devoid of the connotations of a romantic proposal; 
rather, it represents an act of “restitution” and validation offered by a 
working-class male to a working-class female in the wake of exploitation 
and trauma. By surrendering the ring, Igor silently proclaims that Ani is 
not “expendable,” but worthy of value 

Igor represents the antithesis of the “Knight in Shining Armor”; living with 
his grandmother and driving a dilapidated vehicle, he is coded within the 
Russian subcultural trope of the “gopnik” (a rough-hewn youth). However, 
when juxtaposed against Vanya’s “pseudo-princeliness” characterized by 
wealth yet defined by cowardice Igor’s imperfections render him more 
humane and accessible. In the film’s climactic car sequence, Igor’s 
attempted kiss and Ani’s tearful resistance signal the impossibility of the 
fairy-tale “Happy Ending” (The Kiss). Igor cannot “rescue” Ani in the 
romantic sense; her psychic wound is too profound to be healed by a mere 
kiss. Nevertheless, by allowing Ani to weep and by bearing witness to her 
suffering, Igor functions not as a classical Prince, but as a “comrade” who 
shares in the pain. 

Conclusively, Igor is positioned as the “Anti-Hero Prince” of the Anora 
world. His inclusion signals that Baker is not solely engaged in the 
“deconstruction” of the myth but is simultaneously instilling within it a 
fresh and realistic “ethos” forged through the lens of class solidarity. 

Happy Ending  

The Cinderella narrative consistently resolves with the “Happily Ever 
After” formula. In every traditional variation, the “happy ending” is 
achieved through the protagonist's marriage to the Prince. Happiness is 
framed as the transition from a maid's existence of dirt and ashes to the 
prestige of royalty. This represents a patriarchal resolution where a 
woman’s worth and triumph are legitimized through marriage and male 
association. The wedding offers more than romantic fulfilment; it provides 
economic safety and an exit from a history of “drudgery.” Moreover, in 
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Perrault’s text, this finale is adorned with the virtue of “forgiveness.” 
Cinderella pardons the stepsisters who abused her, bringing them into the 
royal fold and wedding them to aristocratic lords. 

By deconstructing the “happy ending” trope the central ideological anchor 
of the classic Cinderella story, Anora exhibits a profoundly radical political 
posture. While traditional folklore positions marriage as the pinnacle of the 
plot and the solution to all adversity, Baker presents it as the catalyst for 
catastrophe. As noted by  Rahman (2025), the union in Anora resembles a 
transient “contract” forged in neoliberal market conditions rather than a 
romantic bond, subject to unilateral termination by oligarchic authority (p. 
201). The legal team and family proxies introduced in the second half 
handle this “fairy-tale” marriage as neither an emotional nor an ethical 
concern, but as a brute bureaucratic procedure. Ultimately, the marriage is 
dismantled through annulment, serving as a cold institutional corrective to 
a breach of class lines. These sequences invert the savior function of 
marriage in the Cinderella canon, situating it instead as a disciplinary 
mechanism for the reinstatement of the class hierarchy. 

The film's denouement actively rejects a Disney-esque triumph, opting 
instead for traumatic realism. Ani’s return to her old life is not a fresh start 
but the retreat of a subject wounded by the visceral experience of systemic 
constraints. In Anora, Sheila O’Brien’s (1994) concept of “rewarded 
virtue” (p. 68) is completely overturned; strictly speaking, it is the 
punishment of the audacity to seek class mobility. This ideological reversal 
is epitomized in the film's symbolic staging: the annulment papers 
executed at a Las Vegas “quick divorce” center stand in for the royal 
wedding, marking the moment Ani is discarded as a liability rather than 
embraced as the “chosen one.” The diamond ring that takes the place of the 
glass slipper is exposed as a commodified “consolation prize” from a failed 
transaction, rather than a token of future happiness. The silence of the final 
scene acts as the emotional peak of this unravelling: in the car amidst a 
blizzard, Ani’s attempt to touch Igor begins as a bid for control but halts 
and dissolves into weeping as true closeness becomes a possibility. The 
solitary sound of windshield wipers playing over the silent credits 
categorically voids the “happily ever after” promise. In doing so, the film 
exposes how the Cinderella myth’s romantic closure is impossible within 
the neoliberal order, where dreams of social ascension are revealed as 
illusions, yielding only trauma and the imperative of survival. 
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Beyond the Glass Ceiling: The Walls of Patriarchal Capitalism 

Although Anora appears on the surface as a romance, its subtext harbors a 
harsh critique of rigid class boundaries. In her study The Glass Slipper: 
Women and Love Stories (1996), Amy deGraff examines the enduring 
impact of fairy tales on modern women’s lives. For deGraff, Cinderella’s 
“glass slipper” represents the traditional promise of salvation offered to 
women: ascension through a man’s (the Prince’s) choice and the 
economic/social status he provides (p. 75). However, this promise 
confronts an invisible yet formidable barrier: the “Glass Ceiling.” 
Summarizing the dilemma where women are caught between hopes of 
personal liberation and systemic gender/class obstacles, deGraff states, 
“The tragedy of the modern woman is the entrapment between the "Glass 
Slipper" and the "Glass Ceiling" (p. 75). In Anora, Ani serves as the perfect 
manifestation of this dichotomy. Her relationship and sudden marriage to 
Vanya constitute her “wearing the glass slipper” that is, achieving the fairy-
tale formula. This offers a momentary promise of luxury, protection, and 
status. Yet, this rise does not equate to genuine social acceptance. The 
moment she confronts Vanya’s family, she violently crashes against the 
“glass ceiling” representing the solidified social hierarchy. The family 
perceives Ani not as an individual, but as a stain and a 'problem' threatening 
their symbolic and material capital. deGraff’s theory allows us to read 
Ani’s downfall not merely as a personal failure, but as proof that the 
traditional romantic routes women rely on for status are structurally flawed 

Bourdieu posits that the ruling class maintains authority through a 
combination of economic, cultural, and social capital. Vanya’s family is the 
concrete manifestation of this accumulation. Even though Ani accesses 
economic capital momentarily, she is destitute of the cultural and social 
capital valued by the family. Aligning with Grusky and Weeden (2008), 
this scenario illustrates how class inequities are reinstated via “social 
closure” mechanisms (p. 14). The family’s use of legal and extra-legal 
barriers to block an “outsider” dismantles the neoliberal fiction of class 
permeability. Ani’s “habitus” encompassing her past, accent, and demeanor 
clashes with the entrenched class markers of the family. Therefore, they act 
as “gatekeepers,” treating illicit tactics as necessary measures to secure 
their lineage. This is not a story of magical acceptance, but of class 
dominance. The Russian oligarchs replace the Royal Family of the fairy 
tale, appearing not as benevolent monarchs but as “capitalist wardens” 
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protecting their domain. The film vividly highlights that social mobility is 
often a fabrication of the American Dream; possessing money does not 
convert a sex worker into a “princess,” because the defining factor is not 
wealth, but “class admission.” 

Ani’s story vividly illustrates that class legitimacy and cultural 
admissibility are commodities that money cannot buy. The walls of 
patriarchal capitalism are built not of invisible glazing, but of material 
threats, physical violence, and profoundly internalized scripts of gender 
and class. In contemplating the wreckage of the glass slipper smashed 
against this edifice, Anora intimates that authentic freedom stems not from 
an individual rescuer, but from the act of challenging the structural 
impediments themselves 

Conclusion 

Sean Baker’s Anora stands as far more than a stylistic subversion of the 
Cinderella narrative; it operates as a radical socio-political critique that 
pulverizes the collective unconscious of the West against the bedrock of 
neoliberal realism. By dismantling the narrative architecture of the fairy 
tale, the film exposes the genre not as a harmless fantasy, but as a myth 
designed to reinforce bourgeois values and obscure the rigid mechanisms 
of class exclusion. Whereas the classical tale links female salvation to 
patriarchal obedience and domestic virtue, Anora proves this formula 
irrevocably invalid in a techno-capitalist era where the gig economy has 
infiltrated even the most intimate spheres of human connection. 

The film vividly dramatizes the emergence of the "Neoliberal Cinderella," 
a figure for whom intimacy is rendered a service and relationships are 
reduced to transactional strategies for survival. In Baker’s vision, love—
once depicted in folklore as a magical, transcendent force—is revealed to 
be a fragile contract, easily voided by the legal and financial apparatus of 
the ruling class. The protagonist succeeds in donning the Glass Slipper not 
through magic, but through sheer agency and negotiation; yet, this ascent 
serves only to propel her violently against the Glass Ceiling of oligarchic 
power. By stripping away the supernatural intervention of the Fairy 
Godmother and replacing it with the cold mechanics of credit limits and 
wire transfers, the film demonstrates that in our material reality, money is 
the only magic, and its withdrawal reveals insurmountable walls of 
stratification that no amount of individual grit can breach. 
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Crucially, the film redefines the masculine archetype essential to the 
myth’s completion. The narrative deconstruction of the Prince reveals the 
character of Vanya not as a savior, but as a symptom of the infantile 
irresponsibility inherent to inherited wealth. In contrast, the emergence of 
the "Shadow Prince" in the form of Igor offers a profound commentary on 
class solidarity. While the false prince offers a fantasy built on "fake 
fireworks"—a digital mirage of happiness—it is the reluctant enforcer who 
offers the only moment of genuine, tactile humanity. The red scarf he 
provides is not a silencer, but a symbol of shared precariousness. Thus, the 
narrative suggests that the only true rescue available in the modern world 
is not vertical social climbing via marriage, but horizontal solidarity among 
those marginalized by the system. 

Ultimately, the film’s triumph lies in its decisive shift from the pleasure 
principle to the harsh, unavoidable reality principle. The trauma the 
protagonist endures is not merely a punishment for her ambition, but a 
catalyst for individuation that forces a confrontation with the shadow self. 
She effectively refutes the criticism of the passive heroine; she is an agent 
who fights, negotiates, bleeds, and ultimately endures. 

In the final sequence, stripped of her status, her ring, and her illusions, Ani 
evolves from a princess-in-waiting, dependent on the validation of a 
wealthy patron, into a survivor who must navigate the blizzard of reality 
on her own terms. The profound silence of the final credits, punctuated 
only by the mechanical sound of windshield wipers, serves as the funeral 
rite for the Cinderella myth. Anora proclaims that modern happy endings 
do not arise from a princely rescue or a magical transformation; they begin 
only when the neoliberal fantasy dies, and the subject finds the strength to 
stand alone amidst the wreckage. This is the defining anti-fairy tale of our 
time, asserting that the fairy tale was never a dream of liberation, but a cage 
that had to be broken. 
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Introduction 

With the integration of digital communication technologies into the center 
of daily life, the public sphere has undergone a radical transformation not 
only spatially but also in terms of its functioning, norms, and ethical 
boundaries. The proliferation of the internet, and especially social media 
platforms, has visibly increased individuals' participation in public 
debates; it has allowed different voices, experiences, and identities to 
circulate more easily in the public sphere. However, this expansion, along 
with the increase in democratic participation, has also brought new 
problem areas. Lynch culture and hate speech are among the most striking 
and controversial outcomes of this transformation. 

While social media initially offered individuals a free space to express 
themselves, it has evolved over time into a structure where collective 
judgments are rapidly produced, moral boundaries are sharply drawn, and 
social punishment practices are widespread. In this environment, an 
individual, group, or institution; Often, an expression, a behavior, or even 
silence, taken out of context, can make someone a target, judge them, and 
symbolically punish them through digital crowds. This process has given 
rise to a new form of social practice called digital lynching. Digital 
lynching is not merely the result of individual outbursts of anger or 
momentary reactions. On the contrary, it is a collective and sustained 
control mechanism fueled by the structural features of the digital public 
sphere, such as visibility, speed, anonymity, and interaction. This 
mechanism often removes public debate from the realm of negotiation; it 
blurs the lines between criticism and punishment, freedom of expression 
and targeting. Thus, the digital public sphere, while encouraging 
participation on the one hand, transforms into an area of surveillance and 
oppression that forces individuals to be constantly vigilant on the other. 
One of the most problematic aspects of this transformation is the strong 
and reciprocal relationship between lynching culture and hate speech. Hate 
speech is not only a tool used in digital lynching processes; it is also a 
fundamental discursive ground that legitimizes and deepens these 
processes. Exclusionary and stigmatizing expressions produced through 
identities facilitate the unification of digital crowds around a shared sense 
of "moral superiority"; targeted individuals or groups are positioned as 
subjects who have lost their legitimacy in the public sphere. In this context, 
lynching culture becomes not only a space where hate speech circulates, 
but also a practice where it is reproduced and normalized. Journalism is 
positioned at a critical juncture in this process. Digitalization has 
fundamentally transformed the production, distribution, and consumption 
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of journalism; it has transformed journalists from mere news-producing 
professionals into active actors in the digital public sphere. Journalists 
directly participate in public debates through individual social media 
accounts, digital extensions of news websites, and news accounts with 
large followings; they play a significant role in determining the direction, 
tone, and boundaries of these debates. This situation necessitates a 
rethinking of journalistic ethics in the context of new media conditions. In 
the context of lynching culture and hate speech, journalistic ethics carries 
a meaning that goes beyond merely avoiding the production of 
misinformation or formally adhering to professional rules. Journalism 
functions as a power field that indirectly determines which discourses are 
considered legitimate, which reactions are normalized, and which subjects 
are deemed worthy of protection in the digital public sphere. Therefore, the 
language journalists use, the headlines they choose, the visuals they select, 
and even their moments of silence can be decisive in the spread of mob 
culture and hate speech. 

The pressure for speed and interaction in digital media makes journalism 
more fragile from an ethical perspective. The reporting of instantaneous 
reactions, the marginalization of verification processes, and the 
prioritization of sensational headlines pave the way for the deepening of 
mob culture through the media. In this context, while journalism maintains 
its claim to provide public information flow, it also faces the risk of 
becoming integrated into the punitive reflexes of digital crowds. This risk 
creates an ethical problem area that directly concerns the public 
responsibility and social legitimacy of journalism. 

This study examines mob culture and hate speech on social media not by 
reducing it to individual user behavior, but within the context of the 
structural characteristics of the digital public sphere, identity construction 
processes, and journalistic practices. The main aim of this study is to reveal 
how mob culture and hate speech are produced and normalized in the 
digital age; and the role of journalism in these processes. The aim of this 
chapter is to discuss lynching culture from a critical perspective within the 
context of journalistic ethics. Accordingly, lynching culture is considered 
not merely an expression of digital anger, but a new form of social control 
established through visibility, silence, power, and moral boundaries. The 
chapter then examines the transformation of the digital public sphere and 
the functioning of lynching culture within this sphere; subsequently, it 
discusses the relationship between hate speech, identity construction, and 
media representations. Finally, it focuses on the ethical responsibilities that 
journalism can undertake in combating lynching culture and hate speech. 
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This holistic approach aims to demonstrate that journalistic ethics in the 
digital age is not merely a set of professional norms, but a fundamental 
pillar for the sustainability of a democratic public sphere. 

 

The Transformation of the Digital Public Sphere, Lynching Culture, 
and Journalistic Ethics 

With the widespread adoption of digital communication technologies, the 
public sphere has not only shifted from physical spaces to digital platforms 
but has also undergone a radical transformation in terms of its normative 
structure, operating principles, and ethical boundaries. The processes of 
rational debate, mutual justification, and critical reasoning, central to 
Habermas' (2006) theory of the public sphere, have been significantly 
eroded within the speed, visibility, and interaction-oriented structure of 
social media platforms. While new media environments are functional for 
opposition groups to form public opinion and convey their political 
discourse, they have similarly created an important environment for 
political powers and actors (Madsar, 2021a). Although social media is 
presented as a space that increases participation, this participation is often 
based not on deliberation but on rapid judgments, moral stances, and 
collective punishment practices. In this context, the digital public sphere 
has become a new area of social control as well as a space for democratic 
debate. 

The structure of social networks guides algorithms; in other words, each 
social network algorithm differs according to the structural characteristics 
of the platforms. Accordingly, the algorithmic structures of social networks 
are given below (Ertürk, 2022). Digital lynching can be defined as the 
process of declaring a person, group, or institution guilty, discrediting 
them, and symbolically punishing them by digital crowds without the 
initiation of legal processes. In this process, what is decisive is not legal 
legitimacy but social approval. In this respect, digital lynching is in clear 
contradiction with the fundamental principles of the modern rule of law. 
Legal guarantees such as the definition of crime, the evaluation of 
evidence, and the right to defense are disabled; "people's courts" are 
operated through social media platforms. 

The literature on crowd psychology offers an important theoretical 
framework for understanding digital lynching practices (Le Bon, 2014). 
Digital crowds, unlike physical crowds, are independent of spatial 
boundaries; they can organize regardless of time and place, and can create 
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an impact on a global scale in a very short time. The individual, lost in this 
crowd, suspends their own ethical judgments; their sense of responsibility 
dissolves within the collective. This situation transforms digital lynching 
from merely an expression of individual anger into a structural social 
practice (Kutlu, 2023). In this new public sphere, the culture of lynching is 
often legitimized by the discourse of freedom of expression. However, 
freedom of expression does not encompass discourses that harm the human 
dignity of others, target individuals, and fuel violence (Parekh, 2012). 
Rather than being a practice that expands individuals' freedom of 
expression, digital lynching creates a climate that suppresses certain views 
and encourages self-censorship. The fear of being lynched pushes 
individuals into silence; the public sphere of debate is increasingly 
narrowing (Ng, 2020). Journalism is one of the actors at the center of this 
transforming public sphere. With the digitalization process, journalists are 
not only professionals who produce news; they have also become subjects 
who directly participate in public debates through their individual accounts 
on social media platforms, digital extensions of news websites, and news 
accounts with many followers. This situation necessitates a rethinking of 
journalistic ethics in the context of new media (Ward, 2015). Digital media 
technologies, which construct their own unique cultural environment, have 
become the primary tools for communication, access to information, 
following the agenda, and spending leisure time, while also containing 
many opportunities and risks (Demirel, 2023). 

From the perspective of journalistic ethics, lynching culture creates serious 
problems at two levels. Firstly, journalists and media organizations 
increase the visibility of these practices by reporting on lynching processes, 
and often unintentionally legitimize them. The reporting of a rising 
reaction on social media without verification, without preserving context, 
and with a targeting language leads to the reproduction of lynching culture 
through the media (Kovach & Rosenstiel, 2014). The pressure of speed and 
interaction is presented as a justification for ethical violations; however, 
this creates a clear contradiction with the public responsibility of 
journalism. 

Secondly, the silence of journalists also creates a problematic area from an 
ethical point of view. While silence in the face of digital lynching is often 
interpreted as neutrality, this silence serves to reproduce the dominant 
discourse (Silverstone, 2007). The failure to take an ethical stance towards 
the lynched individuals or groups weakens journalism's function of public 
oversight.  
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Despite the frequent emphasis on the positive qualities of new media 
environments, approaches such as the fragmentation of the public sphere 
and the reinforcement thesis undermine the role of new media.This forms 
the basis of the techno-pessimistic approach developed regarding this issue 
(Madsar, 2021b). 

In the digital public sphere, lynching culture emerges as a structural and 
ethical problem area, beyond individual moral weaknesses. In this process, 
journalism can become either an actor that fuels lynching culture or a social 
force that creates an ethical barrier. Journalistic ethics should be rethought 
in the digital age not only as a set of professional norms but also as a 
fundamental pillar protecting the democratic functioning of the public 
sphere. 

 

Hate Speech and the Ethical Problems Created by Its Representation 
in the Media 

Hate speech is not merely a linguistic deviation that occurs in interpersonal 
communication in modern societies; it is a structural power relationship 
produced within historical, cultural, and political contexts. Hate speech, 
particularly when circulated through the media, targets specific identities, 
positioning them as vulnerable, illegitimate, and threatening in the public 
sphere. One of the fundamental reasons for the effectiveness of hate speech 
is the way identities are socially constructed. 

In the socialization process, individuals learn and internalize stereotypes 
and prejudices about identities through the media. Bilgin's work on identity 
construction reveals that individuals constantly compare themselves to 
others when defining themselves, and that this comparison produces a 
hierarchical structure (Bilgin, 2007). These forms of representation play a 
decisive role in the social legitimization of hate speech. 

The media's role in the production of hate speech is not limited to overtly 
aggressive expressions. The language, visuals, headlines, and framing 
strategies used in news reports directly influence how specific groups are 
perceived. Entman's framing theory offers an important theoretical tool for 
understanding which elements the media highlights and which it renders 
invisible (Entman, 1993). The constant presentation of a group in the 
context of crime, violence, or crisis leads to that group acquiring a negative 
place in the collective memory. One of the most ethically problematic 
aspects of hate speech is that it is often produced in indirect and implicit 
forms. Narratives that do not contain overt insults or profanity, but are 
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generalizing, stigmatizing, and targeting, contain serious violations of 
journalistic ethics (Butler, 1997). In this context, hate speech becomes a 
practice that gains power through repetition and shapes social norms. New 
media environments offer new opportunities that accelerate and spread the 
circulation of hate speech. The interactivity, anonymity, and algorithmic 
visibility features of social media platforms allow hate speech to reach 
wider audiences. From the perspective of journalistic practice, hate speech 
in new media is not limited solely to user comments. Headlines, social 
media posts, and visual choices used in the digital extensions of news 
websites can contribute to the reproduction of hate speech. In particular, a 
publishing approach focused on clicks and interaction leads to ethical 
principles being pushed into the background. This creates a clear 
contradiction with the public responsibility of journalism. Users, while 
producing hate speech through anonymous or semi-anonymous accounts, 
become largely free from the sense of ethical responsibility that comes with 
face-to-face communication. This leads to the normalization and 
trivialization of hate speech.  

Discussions on freedom of expression also occupy a central place in the 
ethical evaluation of hate speech (Parekh, 2012). In this context, journalism 
is obliged to maintain the delicate balance between freedom of expression 
and ethical responsibility. Circulating content containing hate speech under 
the pretext of "freedom of expression" is not defensible from the 
perspective of journalistic ethics. Today, the inevitable transformation in 
the media field, along with new communication technologies, necessitates 
a transformation of the journalist's identity as well, and the concept of a 
journalist is being reshaped within this context (Dirik, Çambay, 2019). In 
this process, journalism can become either a tool that reproduces hate 
speech or a space for counter-discourse based on ethical principles. 
Journalistic ethics, at this point, should be considered not only as a set of 
professional norms but also as a fundamental public responsibility aimed 
at protecting social peace and human dignity. 

 

The Ethical Responsibility of Journalism in Combating Lynching 
Culture and Hate Speech on Social Media 

In today's world, where change is accelerating and information has become 
a powerful force, media has fundamental functions such as informing and 
educating the public. Given the extraordinary volume of information flow, 
and the need for accurate and complete information in this era, it is crucial 
that media outlets, whether traditional or digital, which produce a public 
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product due to their nature, act with a sense of public responsibility 
(Demirel, 2018) Combating lynching culture and hate speech on social 
media is not merely a technical issue that can be resolved through legal 
regulations or platform policies. These phenomena should be considered 
as multi-layered problems intertwined with the structural characteristics of 
the digital public sphere, mass psychology, identity politics, and media 
practices. Therefore, unless the struggle is based on a normative 
framework, namely journalistic ethics, it will remain far from producing 
lasting and effective results. 

Journalistic ethics have historically been built on the principles of public 
interest, accuracy, non-maleficence, independence, and accountability. 
However, with digitalization, these principles have begun to erode under 
the pressure of speed, visibility, and interaction in new media 
environments. In particular, the algorithmic structure of social media 
platforms, the attention economy, and the clickbait-oriented publishing 
approach confront journalists with ethically challenging decisions 
(Kovach, Rosenstiel, 2014). Lynch mob culture and hate speech are often 
circulated in this oppressive environment under the pretext of "news 
value," with ethical principles relegated to secondary importance. The 
principle of verification is critical in combating lynching culture in digital 
journalism. Claims, images, and reactions that spread rapidly on social 
media are often circulated out of context. Reporting on this content without 
verification leads to the deepening of lynching processes through the media 
(Ward, 2015).  

Otherwise, journalism loses its function of public oversight and becomes 
part of the lynching culture. The principle of "do no harm" is another 
fundamental ethical principle that needs to be reconsidered in the context 
of lynching and hate speech. The fact that a news story is true does not 
mean it is ethical. The language of the news, the choice of headlines, the 
use of visuals, and the way it is contextualized can create serious 
psychological and social harm to the targeted individuals or groups. The 
exclusion, loss of reputation, and trauma experienced by individuals 
lynched, especially on social media, highlight the ethical consequences of 
journalistic practices (Silverstone, 2007). In this context, journalism is 
obligated to maintain a balance between public benefit and individual 
harm. A significant problem area that journalism faces in combating mob 
culture is silence. In the digital public sphere, journalists' silence in the face 
of mob violence is often interpreted as neutrality. However, this silence 
serves to reproduce the dominant discourse and majority pressure. As 
emphasized in the media ethics literature, ethical responsibility is not only 
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about not doing wrong, but also about speaking out against injustice. 
Therefore, journalistic ethics requires an active ethical stance rather than a 
passive one in the face of mob culture. Another element that complicates 
journalistic practice in the social media environment is the lack of 
affiliation for news accounts and the ambiguity of editorial responsibility. 
Social media accounts with many followers produce news-like content 
without adhering to journalistic principles and reach large audiences. Hate 
speech posts produced by these accounts blur the boundaries of the 
journalistic profession and lead to the widespread occurrence of ethical 
violations. This situation raises the question of how the institutional 
responsibility of journalism should be defined in the digital environment 
(Deuze, 2005). 

While legal regulations are important in combating mob culture and hate 
speech, they have a limited effect. Regulations such as NetzDG, which 
came into force in Germany, impose an obligation on platforms to remove 
content, but there are criticisms that such laws can put pressure on freedom 
of expression (Keller, 2018). Legal uncertainties necessitate the self-
regulation of journalism based on ethical principles. 

At this point, the ethical frameworks of international organizations also 
offer an important reference area. UNESCO's reports on media ethics and 
combating hate speech emphasize that journalism should adopt a human 
rights-based approach (UNESCO, 2018). Similarly, the Council of Europe 
does not limit the media's responsibility in combating hate speech only to 
content control; It draws attention to the role of journalism in building a 
pluralistic and inclusive public sphere (Council of Europe, 2016). 

Media literacy is another dimension that complements journalism's ethical 
responsibility in combating mob culture and hate speech. Journalists are 
not only producers of news but also actors who shape the culture of public 
debate. The language used, forms of representation, and news values 
directly influence which discourses society considers legitimate and which 
are problematic. Therefore, journalism must consciously construct a 
pluralistic and inclusive communication language that encourages critical 
thinking against hate speech (Buckingham, 2015). 

The ethical responsibility of journalism in the face of mob culture and hate 
speech is not limited to reacting to existing problems. Journalism must also 
assume a public role in preventing these problems from arising. This role 
requires an ethical understanding that can resist the pressure of speed and 
interaction, that centers human dignity, and that prioritizes public benefit 
over short-term popularity (Ward, 2015). Ethical reclassification of the 
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basic qualities that the news should have in terms of digital newspapers. In 
the context of this transformation, there mustbe an ethical restructuring in 
digital newspapers (Çambay, Dirik, 2018) 

Combating mob culture and hate speech on social media is not a secondary 
issue for journalism; it is a fundamental area of responsibility that directly 
concerns the future of the profession and its social legitimacy. Journalism 
can contribute to the democratic and inclusive structure of the digital public 
sphere to the extent that it can create a line of resistance based on ethical 
principles instead of succumbing to the culture of lynching. 

Conclusion 

In the age of digital communication, the public sphere is transforming not 
only through the change of technical tools, but also through the redefinition 
of social relations, power balances, and ethical boundaries. While social 
media platforms offer individuals greater visibility and participation 
opportunities, they also create an environment where collective judgments 
are rapidly produced, moral boundaries are sharply drawn, and social 
punishment practices are normalized. The culture of lynching and hate 
speech have become central to the digital public sphere as the most striking 
and problematic outcomes of this transformation. The culture of lynching 
discussed in this study is not only considered as the product of individual 
outbursts of anger or momentary reactions, but also as a collective control 
mechanism fueled by the structural features of the digital public sphere 
such as visibility, anonymity, speed, and interaction.  

Digital lynching produces a form of "social judgment" that replaces legal 
processes; fundamental principles such as the definition of crime, the right 
to defense, and the presumption of innocence are rendered ineffective. This 
situation makes individuals' presence in the public sphere fragile and 
creates a climate that encourages self-censorship rather than an 
environment that expands freedom of expression. Hate speech forms the 
discursive ground for these lynching practices. Exclusionary and 
stigmatizing expressions produced through identities facilitate the 
unification of digital crowds around a shared sense of moral superiority; 
the targeted individuals or groups are positioned as subjects who have lost 
their legitimacy in the public sphere. In this process, hate speech ceases to 
be merely a language issue; it becomes a structural practice in which social 
prejudices, discrimination, and violence are reproduced. Journalism is at 
the very heart of this transformation. Digitalization has reshaped 
journalism not only technically but also ethically and normatively. 
Journalists are no longer just professionals who produce news; they are 
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actors who accelerate, amplify, and legitimize the circulation of discourses 
in the digital public sphere.  

This situation necessitates a rethinking of journalistic ethics in the new 
media conditions. In the context of mob culture and hate speech, 
journalism can either become a tool that perpetuates these practices or a 
public force that creates an ethical barrier against them. This study, rather 
than treating the relationship between journalism and mob culture and hate 
speech as a simple matter of "ethical violation," evaluates it within a 
broader framework of public responsibility. It demonstrates that the ethical 
consequences of journalists' silence are as significant as the language, 
headlines, visuals, and framing used in journalism. Silence does not imply 
neutrality in the digital public sphere; it often serves to reproduce the 
dominant discourse and majority pressure.  

Therefore, journalistic ethics encompasses a much broader area of 
responsibility than can be reduced solely to the principle of not making 
mistakes. Combating mob culture and hate speech is incomplete when left 
only to legal regulations or platform policies. Legal uncertainties cannot 
keep pace with the speed of technological advancements; the economic and 
political interests of platforms can outweigh ethical concerns. In this 
context, journalistic ethics functions as a normative compass in the digital 
public sphere. Fundamental principles such as truthfulness, non-
maleficence, respect for human dignity, and public interest have become 
defining factors in the digital age, determining not only the professional 
but also the social legitimacy of journalism.  

These are the main conclusions presented in this study. In the digital age, 
journalistic ethics should be considered not merely a set of professional 
norms, but a fundamental pillar for the sustainability of a democratic public 
sphere. Faced with a culture of mob violence and hate speech, journalism 
can only maintain its social credibility to the extent that it can forge a line 
of resistance based on ethical principles, rather than succumbing to the 
pressure of speed and interaction. This line of resistance will be 
strengthened not only by journalists, but also by all actors in the public 
sphere demanding a more just, inclusive, and human-dignity-centered 
communication environment. In this context, journalistic ethics must be 
rethought not only as a professional principle, but also as a shared social 
responsibility in the complex and conflictual public sphere of the digital 
age. 
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